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MKTG 431 Business-to-Business Marketing
Course Revision:
1. Deletion of prerequisite MKTG 420 Marketing Management

2. Addition of prerequisite MKTG 320 Principles of Marketing.

Summary and Rationale:

The Course MKTG 420 Marketing Management is no longer being offered in the new Marketing
Major Curriculum approved and implemented AY2012-13. The prerequisite material needed for MKTG
431 Business-to-Business Marketing is covered in MKTG 320 Principles of Marketing. MKTG 320
Principles of Marketing is a Business Core course and intended to be a prerequisite for all subsequent
marketing courses.

No other prerequisite is necessary for this course.

Catalog Description

Current catalog description:

MKTG 431 Business-to-Business Marketing
Prerequisite: MKTG 420

Concerned with major activities involved in the marketing of industrial goods and services, including the
industrial marketing system, marketing information needs of the industrial firm, industrial marketing
implementation and control, and channel, pricing, product, and promotional strategies for industrial
goods.

New catalog description:

MKTG 431 Business-to-Business Marketing
Prerequisite: MKTG 320

Concerned with major activities involved in the marketing of industrial goods and services, including the
industrial marketing system, marketing information needs of the industrial firm, industrial marketing
implementation and control, and channel, pricing, product, and promotional strategies for industrial
goods.



