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Minor — Marketing
Current Program:

(for Business Majors in the Eberly College
of Business and Information Technology
only)

Required Courses:

MKTG 320 Principles of Marketing 3 sh
MKTG 321 Consumer Behavior 3sh
MKTG 420 Marketing Management 3 sh
Two additional MKTG courses

This revision is due to a state mandate.

Proposed Program:

(for Business Majors in the Eberly
College of Business and Information

Technology only)

Required Courses

MKTG 320 Principles of Marketing 3 cr
MKTG 321 Consumer Behavior 3cr
MKTG 420 Marketing Management 3 cr
Three additional MKTG courses



