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Undergraduate Distance Education Review Form
(Required for all courses taught by distance education for more than one-third of teaching contact hours.)

Existing and Special Topics Course

Course:JRNL 105 Journalism and Mass Media
Instructor(s) of Record: Patricia |. Heilman
Phone: 7-4411 Email: Pheilman@iup.edu

Step One: Proposer

Provide a brief narrative rationale for each of the items, Al- AS after the signature pages.

1. How is/are the instructor(s) qualified in the distance education delivery method as well as
the discipline?
This will be my second online course, having designed and taught JRNL250 Women and the
Press in Winter Session 2010. I completed the [UP workshops on Developing Distance
Education Workshops (Nov. 13, 2000), Using Web CT (Nov. 21, 200), Introduction to Moodle
(March 3, 2010), Moodle Forum (March 31, 2010), Moodle Quizzes (May 25, 2010), Moodle
Gradebook (May 26, 2010) and Moodle Assignments (May 26, 2010). In my journalism classes,
I have incorporated some online learning opportunities for students, including tutorials in using
advanced software, and the submission of news stories on deadline by using email. The discipline
of journalism today is almost entirely computer-based, so my familiarity with computers as a
learning environment dates back to 1988 when I helped to configure the first networked
Macintosh computer classroom on campus.

Regarding my discipline: Iam a Full Professor of Journalism and have taught 11 different
courses across the undergraduate major, both lower and upper division. I shepherded this
particular course, JRNL 105, through its approval as a Social Science elective under the current
Liberal Studies program. I have taught it since 1987, and hope to offer it online for summer
and/or winter session 2011. In my last five-year evaluation, more than 80% of students continued
to rate my teaching Above Average/Superior, particularly in courses with a strong computer
component. In addition, more than 90% felt they learned valuable skills in my classes.
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Step Two: Departmental/Dean roval
Recommendation: Positive (The objectives of this course can be met via

istance education)
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SigMature of Det??hnedt Designee Date
Endorsed: /\" farn ‘/"f/“
Signature of College Dean Date

Forward form and supporting materials to Liberal Studies Office for consideration by the
University-wide Undergraduate Curriculum Committee. Dual-level courses also require review
by the University-wide Graduate Committee for graduate-level section.

Step Three: University-wide Undergraduate Curriculum Committee Approval

Recommendation: ja/Positive (The objectives of this course can be met via
distance education)

[J Negative
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Signature of Committee Co-Chair Date

Forward form and supporting materials to the Provost within 30 calendar days after received by
committee.

Step Four: Provost Approval

_‘Q Approved as distance education course O Rejected as distance education course
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Signature of Provost Date

Forward form and supporting materials to Associate Provost.



2. How will each objective in the course be met using distance education technologies?

In each module, students will complete a set of readings (from their textbook as well as online
readings) and then do an online quiz that will measure their mastery of the material. In addition, I
will provide an online PowerPoint outline of each of the readings so students will know which
concepts are key to understanding the role of mass media within the social, political, economic
and psychological of the global village. Students will also need to respond to questions posted on
the Moodle Forums. These questions will require students to demonstrate comprehension of the
readings as well as their reflections on those readings.

Students will acquire cultural studies skills to examine the critical role played by the
mass media in American society, with particular emphasis on the mass media’s
influence on political and social attitudes and behaviors.

In addition to the assigned textbook and online quizzes, students will also be required to do
online research on assigned topics, such as: the influence of political advertising on voter
turnout, the mass media’s contributions to the consumerism culture, and the influence of
smart phones on the news reporting industry. Students will be directed to view certain films
in the “Films on Demand” database through the IUP library, including: “The 30-second
President,” “The 5 Communication Secrets that Swept Obama to the Presidency,”
“Advertising,” and episodes of “Mad Men.” Students will also be directed to sites such as
AEJIMC (Association for Education in Journalism and Mass Communication, aejmc.org), the
Poynter Institute(pointer.org), and the Newseum (newseum.org).

Students will develop skills to analyze the leading communication and mass media
theories to explain the dynamics of mass communication and consider their relevance to.
modern media practice.

In addition to the assigned textbook and online quizzes, students will do online research on
the concept of “the global village,” as well as view the streaming videos “Global Village,”
“Feeding the Beast,” and “The Art of Persuasion.”

These cultural studies skills will include
Literature review: an examination of new facts that challenge old concepts or

beliefs. Through reading assigned or researched articles, students will be able to
critically analyze the stated and observed roles of the mass media to inform, educate
and entertain. Students will review contemporary literature and scholarship to
determine to what extent these stated roles are also observed roles of the media.
Students within the class will be assigned essay topics that elaborate on this objective.
Through provided online readings, videos, Powerpoints and other sources and through
students’ own research using traditional and online sources, students will post their essays in
Moodle Forum. These essays will be categorized by topic, and students will have the
opportunity to respond to their classmates’ essays through Moodle chats.

Content analysis: students will learn to identify sound bites, buzzwords and how
stories are presented, ranging from page placement or time slot to length, as a way of
examining the agenda-setting behavior of the mass media and how this impacts on
people’s perception, or construction, of reality.



Students will be assigned certain online newspapers, television, radio and Internet-only news
sites on a particular day. Using the monitoring sheets provided by the instructor online,
students will record the international and national stories covered by their assigned media
outlets. A Moodle Forum will be used to compare news coverage, slant, bias and other factors
that may have prompted news selection. In preparation, students will view the streaming
video: “Feeding the Beast: An Inside Look at the News Media.”

Critical analysis of polling and use of polls by the media: students will learn the
basics of analyzing polls on the basis of sample representativeness, sponsor of polls and
the social environment in which individual polls are taken as well as the manipulation of
statistics to achieve intended results.

Students will read the following articles provided online: Article:"Poll Crazy in Campaign
Coverage" (hitp://www.pbs.org/newshour/extra/features/july-dec04/polls 10-20.html);
Article: "Elections: The Polls, the Pundits and the Elections of 2004"

(http://usinfo.state.gov/products/pubs/election04/polls.htm.); Worksheet (in PDF format):

Media's Use of Polling Data in Presidential Election Coverage. They will also visit sites such
as Polling Report at www.pollingreport.com and view the following streaming videos: “The

Image Makers,” “Leading Questions” and NOW with Bill Moyers on Public Opinion
Research.” In a Moodle Forum, students will react to a series of questions, samples and
analysis of results of actual polls as to how they do/do not follow the tenets of good polling.

Students will develop an intellectual understanding of the economic underpinnings of
the mass media, namely advertising and media ownership, and how media products
stimulate and impact on the public’s consumerist culture.

In addition to the assigned textbook and online quizzes, students will read online articles by
Ben Bagdikian and other media scholars on the problems of media conglomerates. Streaming
videos such as “Consuming Images,” “Cracking the Advertising Code” and “The Information
Age” will supplement these readings. Students will submit an essay on one of the topics
covered by this objective to meet one of the course requirements.

Students will develop functional “media literacy,” the capacity to critically understand
and interpret not only messages intended for public consumption but also the :

motivations and hidden agendas behind those messages.
In addition to the assigned textbook and online quizzes, students will examine key websites

dealing with the study of media literacy, including the Center for Media Literacy
(medialit.org) and medialiteracy.com and will explore the contemporary issues in this area.
From this exploration, students will generate ideas for in-depth research to demonstrate
comprehension of the important concepts in this emerging discipline. The streaming video,
“Teaching Media Literacy: Asking Questions” will supplement online research.

Students will, regardless of whether they become media professionals or not, be
invariably life-long members of the media audience. This course will equip them with
the skills necessary to maintain their autonomy as critical thinkers and actors in the
face of the manipulative and agenda-setting techniques often used by the media.

In addition to text readings and supplementary readings provided online, students will use
Moodle Forums to respond to actual media portrayals and/or statements and research the
veracity of the information provided by using both national and international sources.



Students will also research the ownership of the medium transmitting the information to
search for hidden motivations for the release of the information. The recent favorable stories
on high fructose corn syrup are one example of news stories produced to satisfy media
owners and/or advertisers.

» Students will also be more than passive recipients of mediated information. They will
play an advocacy role and develop proactive skills to help them articulate through the
media their concerns, convictions, and worldview. This will be done through media logs
where students will monitor both the form and content of the media and write critical
analyses of the media’s role in society.

Using monitoring sheets provided online by the instructor, students will monitor their media
usage over a 24-hour period for five days. This will include computer and smart phone usage,
MP3 player usage, radio, television, newspapers, magazines, books as well as exposure to the
media use of others (piped-in music, televisions in public places, billboards, etc.). Students
will then tally their media usage by medium and by percentage of the day. A three-to-five
page analysis paper will be required for students to record their opinions on their own media
usage and exposure.

3. How will instructor-student and student-student, if applicable, interaction take place?
Students will interact with both instructor and other members of the class through Moodle
Forums throughout the course. A schedule of Moodle Forums will be provided online so students
will be able to schedule time for participation. Students will be required to respond to the
instructor’s posted questions, but may also post questions or topics of their own. As instructor, I
will read and respond to posts in the forum. In addition, students may email me with any
particular problems, questions or concerns. I will respond within an 8 a.m. to 9 p.m., Monday

through Friday, time period.

4. How will student achievement be evaluated?
The course grade will be determined through quizzes, short essays, a media log, online media labs
and an online final. Point breakdown is as follows:

Grading:

12 quizzes on chapters (10 pts. each) = 120 points
1 quiz on syllabus = 10 points
1 assessment activity graded for participation only 20 points
10 news quizzes = 100 points
Media Log = 100 points
5 short essays = 100 points
Online media labs = 200 points
Final 50 points

TOTAL = 700 points



Grading Scale

630 or more = A
560 to 629 B
490 to 559 C
420 to 489 D
Below 420 F

s. How will academic honesty for tests and assignments be addressed?

Students will have only one opportunity to take the quiz for each module. The questions and
order of multiple choice answers on the quizzes and the final will be shuffled so students will receive
different presentations of the quiz/final. Quizzes will be timed, providing students with an appropriate
amount of time for each quiz depending on the quiz’s length. Students will have a 24-hour time period in
which to take the quiz. The final will also be timed (students will have two hours to complete the final
once they have logged onto the test) and a 24-hour time period during which to take the final.

The essays, logs and media labs account for more than fifty percent of the grade. Since solid
performance on these assignments requires comprehension of lecture and text materials, students will
need to master the course material to do well on these assignments. Students who perform well on
quizzes but poorly on discussion forums of those concepts will receive a private email and may be issued
a separate quiz. In addition, each student will be required to read the Academic Integrity Policy and sign a

statement to that effect.

B. Submit to the department or its curriculum committee the responses to Items A1-A5, the current
official syllabus of record, along with the instructor developed online version of the syllabus, and the

sample lesson.



JRNL105- Journalism and Mass Media Dr. Pat Heilman
Distance Education 7-3096/PHeilman

JRNL105 Journalism and Mass Media 3 credits

A critical examination of roles-goals of newspapers, magazines, radio and television as they affect
American society socially, politically, and economically. (Journalism majors must earn a C or better
in this course to meet requirements of the major).

Course Objectives:

Students will acquire cultural studies skills to examine the critical role played by the
mass media in American society, with particular emphasis on the mass media’s
influence on political and social attitudes and behaviors.

Students will develop skills to analyze the leading communication and mass media
theories to explain the dynamics of mass communication and consider their relevance to
modern media practice.

o These cultural studies skills will include
Literature review: an examination of new facts that challenge old concepts

or beliefs. Through reading assigned or researched articles, students will be able to
critically analyze the stated and observed roles of the mass media to inform, educate
and entertain. Students will review contemporary literature and scholarship to
determine to what extent these stated roles are also observed roles of the media.

Content analysis: students will learn to identify sound bites, buzzwords and
how stories are presented, ranging from page placement or time slot to lebgth, as a way
of examining the agenda-setting behavior of the mass media and how this impacts on
people’s perception, or construction, of reality.

Critical analysis of polling and use of polls by the media: students will learn
the basics of analyzing polls on the basis of sample representativeness, sponsor of polis
and the social environment in which individual polls are taken as well as the
manipulation of statistics to achieve intended results.

Students will develop an intellectual understanding of the economic underpinnings of
the mass media, namely advertising and media ownership, and how media products
stimulate and impact on the public’s consumerist culture.

Students will develop functional “media literacy,” the capacity to cnﬁcally understand
and interpret not only messages intended for public consumption but also the
motivations and hidden agendas behind those messages.

Students will, regardless of whether they become media professionals or not, be

invariably life-long members of the media audience. This course will equip them with
the skills necessary to maintain their autonomy as critical thinkers and actors in the
face of the manipulative and agenda-setting techniques often used by the media.
Students will also be more than passive recipients of mediated information. They will
play an advocacy role and develop proactive skills to help them articulate through the
media their concerns, convictions, and worldview. This will be done through media logs
where students will monitor both the form and content of the media and write critical
analyses of the media’s role in society.



Required text:

Folkerts, Jean, Stephen Lacy and Ann Larabee. The Media in Your Life: An Introduction to Mass
Communication, 4™ edition. Pearson Education, 2008. ISBN: 0-205-52365-X/978-0-52365-8

Grading:

Grading Scale

Assignments:
Quizzes:

Assessment:

News Quizzes:
Media Log:

Short Essays:

12 quizzes on chapters (10 pts. each) = 120 points

1 quiz on syllabus = 10 points

1 assessment activity graded for participation only 20 points

10 news quizzes = 100 points

Media Log = 100 points

S short essays = 100 points

Online media labs = 200 points

Final 50 points
TOTAL = 700 points

630 or more = A

560 to 629 B

490 to 559 C

420 to 489 D

Below 420 = F

Remember: Journalism majors must earn
a C or better in this course

to fulfill graduation requirements in the major.

10-point quizzes will be administered on the chapter(s) covered. Plus one quiz
on the syllabus.

Beginning this semester, the Journalism Department will measure how students
are absorbing and retaining what they are learning in certain journalism courses.
Students will participate in an assessment activity at the beginning and end of the
semester. 20 points will be earned for participation (quiz will not be graded). To -
be taken during week 2.

10-point quizzes on major international, national, state and local news stories
taken from the front page of The New York Times online..

Students will be assigned to monitor their media usage during week 11.

Forms will be made available for completion of this project.

Students will be assigned specific topics on which to write two- to three-page
typed, double-spaced essays. Essays will be due on dates specified.



Media Labs: There will be a variety of individual/group projects to apply concepts learned
through text readings, online readings and online lectures.

IMPORTANT RULES TO REMEMBER:

1. Journalism majors and minors MUST earn a C or better in this class to qualify for the next level
class and to graduate with a degree or minor in journalism.

2. Know the Academic Integrity Policy found in the undergraduate catalog and on the IUP website.
In addition to severe penalties, the Journalism Department documents all instances of plagiarism
and cheating and reports these to the Office of Student Conduct.

Schedule:
Topic One: Media and Communication ((online lecture, text readings, online readings)

1. Early theories of communication: all-powerful sender and passive receiver

2. Current research: Recognition of active and selective recipient

3. Marshall McLuhan and “The Global Village.”

4, Media Literacy: “Teaching Media Literacy: Asking Questions”

Media Lab 1: Using the internet, students will provide definitions and examples of:
agenda-setting theory, cultivation theory, cultural imperialism theory, diffusion theory,

spiral of silence theory.
Topic Two: Books (online lecture, text readings, online readings)

1. History of Books as a permanent record of civilization
2. Role of books in shaping America’s conscience
a. Uncle Tom’s Cabin
b. The Jungle
¢. The Grapes of Wrath
d. Huckleberry Finn
e. The Feminine Mystique
3. Modem history of censorship
a. Comstock’s 19” century crusade against vice
b. Book burning in Nazi Germany
¢. Modern censorship problems (rewriting of “Huckleberry Finn” to remove the
“n” word.
4, Emergence of book publishing as big business in the 20™ century
a. Paperback revolution poses severe problems for hardcover publishers
b. Role of TV talk shows in selling books
c. E-readers, Google books and the future of book publishing
Media Lab 2: Students will view the streaming video, “The End of Print,” and discuss

that film in light of material provided in #4 in a Moodle Forum.
Topic Three: Newspapers (online lecture, text readings, online readings, streaming video)

1. Brief History of Newspapers



Topic Four:

a. Partisan press of the Revolutionary and early national period
b. Role of the press in the opening of the frontier

¢. Penny Press

d. Civil War coverage (link to history of war coverage)

e. Yellow Journalism

f. Tabloids

g. McCarthyism and the press

2. Modem problems of the press
a. Influence of radio, television, internet, smart phones on the newspaper
industry
b. Success of online newspapers
¢. Smart phones and reporting
d. “Feeding the Beast:” the 24-hour news cycle
3. Public Opinion reporting
a. Use of polls in political campaigns and reportage .
b. “The Image Makers” and “Leading Questions” in skewing public opinion
4, Legal issues facing newspapers
a. Libel
b. Invasion of Privacy
c. Sunshine laws
Media Lab 3: Students will view the streaming video, “Newspaper Industry” and

discuss that film via Moodle forum in relation to the challenges facing newspapers
today. In addition, students will research online the uses of smart phones and blogging in
today’s reporting of the news and answer Moodle Forum questions on the practice.

Essay 1 due: Find two recent articles dealing with the topic of media convergence
(sources limited to online daily newspapers, national news magazines, Mass
Communication and Society Journal, American Journalism Review, Columbia
Journalism Review, The Quill, The New Yorker, Harper's, The Atlantic Monthly, The
Nation, The New Republic, Journalism Educator). Recent means within the last five
years (2005-2011). Analyze the positions that these articles take on media convergence.
Include your opinion on the topic based on what you have read in these articles. Length:
2 to 3 double-spaced, typed pages; Include:links to the two articles you researched;
Submit: via Moodle as assignment; Citations:Be sure to attribute ideas to the authors of
the articles you research. Be careful about plagiarism.

Magazines in American Life (online lecture, text readings, online readings,
streaming video)

1. Brief history of magazmes
a. Elite 19™ century magazines (Harper s, Century)
b. The muckrakers of the early 20" century
¢. General interest magazines (Life, Look, Colliers)
2. Magazines since 1950
Specialized magazines
Playboy and the sexual revolution
Growth of regional and city magazines (Yankee, Pittsburgh)
Current challenges

oo e



Topic Five:

Topic Six:

Media Lab 4: Students will view the streaming video, “Magazine Industry” and
discuss that film via Moodle Forum in relation to current challenges facing the
industry.

The Movies  (online lecture, text readings, online readings, streaming video)

1. How movies reflect and influence our culture
2. History of film
a. Silent era (Charlie Chaplin films, Birth of a Nation, viewing of Film History)
b. Film Noir, rebel films of 1950s, protest films of 1960s
c. Film as Propaganda (viewing of “Propaganda.”)
3. Movie Censorship
a. Ratings system
b. Pornography versus violence
Media Lab 5: Students will view the streaming video, “Sex, Censorship and the Silver

Screen,” and discuss the role of censorship and the First Amendment via a Moodle
Forum.

Essay 2 due: Find two recent articles dealing with the future of print magazines (sources
limited to daily newspapers, national news magazines, Mass Communication and Society
Journal, American Journalism Review, Columbia Journalism Review, The Quill, The
New Yorker, Harper’s, The Atlantic Monthly, The Nation, The New Republic, Journalism
Educator). Recent means within the last five years (2005-2011). Analyze the positions
that these articles take on the future of print magazines. Include your opinion on the topic
based on what you have read in these articles. Length: 2 to 3 double-spaced, typed pages;
Include:links to the two articles you researched; Submit: via Moodle as assignment;
Citations: Be sure to attribute ideas to the authors of the articles you research. Be careful

about plagiarism.
Radio (online lecture, text readings, online readings, streaming video)

1. History of Radio (invention, creation of networks, programming)
2. Competition from television

3. Influence on popular music
4, Talk radio, satellite radio, future of the medium
Media Lab 6: Students will view the streaming video, “The End of Radio,” and discuss

its content and implications for the future of radio in a Moodle Forum.

Topic Seven:  Television (online lecture, text readings, online readings, streaming video)

1. TV as a news medium
a. Edward R. Murrow’s journalistic standards of the 1950s

b. Drive for profits and move toward infotainment
c. Nixon-JFK debates. Television as an image maker
d. Nightly coverage of Vietnam War sparks civil dissent
e. Success of “60 Minutes” and the full-length news shows
2. Debate over societal impact of television violence
3. Gender and racial bias in television programming (“Amos n’ Andy,” “Father Knows
Best,” “The Donna Reed Show,” “Benson™)



Topic Eight:

Topic Nine:

4. Public television as a noble experiment and its future
5. Cable television’s effect on popular culture
Media Lab 7: Students will view the streaming video, “The End of TV,” and discuss its

content and implications for the future of television in a Moodle Forum.

Essay 3 due: Find two recent articles dealing with the talk radio’s impact on political
campaigns and decision-making in the United States (sources limited to daily
newspapers, national news magazines, Mass Communication and Society Journal,
American Journalism Review, Columbia Journalism Review, The Quill, The New Yorker,
Harper'’s, The Atlantic Monthly, The Nation, The New Republic, Journalism Educator,
Radio Broadcasting journals). Recent means within the last five years (2005-2011).
Analyze the positions that these articles take on this topic. Include your opinion on the
topic based on what you have read in these articles. Length: 2 to 3 double-spaced, typed
pages; Include:links to the two articles you researched; Submit: via Moodle as
assignment; Citations:Be sure to attribute ideas to the authors of the articles you research.
Be careful about plagiarism. '

Music and the Recording Industry (online lecture, text readings, online readihgs,
streaming video)

1. History of recorded music
a. Sheet music, “Tin Pan Alley,”
b. Influence of European and African American music on popular music
c. Ragtime to swing to jazz to rock n’ roll
2. Technology and music
a. Victrola
b. Radio
c. Albums to tapes to CDs to MP3s
3. Censorship and music
a. Voluntary ratings by industry
b. Sanitized versions of songs
Media Lab 8: Students, using YouTube, will find songs representative of different eras
of American music, upload those links to a Moodle Forum and explain why these songs

are representative of particular eras. Each student will be assigned different eras to
research.

Advertising (online lecture, text readings, online readings, streaming video)

1. Brief history of advertising
a. Pre-regulation advertising — caveat emptor
b. FTC, FCC rules protect consumers from false and misleading advertising —
or do they?
2. How ads appeal to our conscious and subconscious needs and wants
a. Buying the “Pet Rock”
Sex and jean ads
Political advertising and effects on political process
Stereotypes of gender and race in American advertising

b
c.
d
e. “Mad Men” and the birth of psychological consumer profiling



Topic Ten:

Topic Eleven:

Media Lab 9: Students will watch the streaming videos “Consuming Images,” “The 30-
second President” and “The 5 Communication Secrets that Swept Obama to the
Presidency” and discuss the impact of advertising on America’s consumer culture in a
Moodle Forum. In addition, students will research online the effects of political
advertising on voter turnout and answer specific Moodle Forum questions on the results
of their research.

Essay 4: Find two recent articles dealing with false or misleading advertising (sources
limited to daily newspapers, national news magazines, Mass Communication and Society
Journal, American Journalism Review, Columbia Journalism Review, The Quill, The
New Yorker, Harper’s, The Atlantic Monthly, The Nation, The New Republic, Journalism
Educator). Recent means within the last five years (2005-2011). Analyze the positions
that these articles take on this topic. Include your opinion on the topic based on what you
have read in these articles. Length: 2 to 3 double-spaced, typed pages; Include:links to
the two articles you researched; Submit: via Moodle as assignment; Citations:Be sure to
attribute ideas to the authors of the articles you research. Be careful about plagiarism.

Public Relations (online lecture, text readings, online readings, streaming video)

1. What is PR? Who uses it? How? And, why?

2. History of PR from P.T. Barnum to Johnson & Johnson’s “Tylenol scare.”

3. The Spin Doctors and their effect on the political process.

Media Lab 10: Students will watch the streaming video “Scientific Spin Doctors” and
the seven segments dealing with global warming. In a Moodle Forum, they will analyze

the confusing messages “spun” by various experts to support their positions.
Media Issues: (online lecture, text readings, online readings, streaming video)

1. Media Ethics

a. History of journalistic standards (from partisanship to objectivity to fairness)

b. Development of standards for public relations

c. Ethical situations and dilemmas '

d. Media convergence
2. Regulation

a. Reasons for regulation

b. Economic regulation

c. Content and information regulation

d. Copyright regulation
3. Research

a. Approaches to mass communication research

b. Types of research methods

c. Influence on content
Essay 5: Find two recent articles dealing with the impact of the internet on the practice
of public relations (sources limited to daily newspapers, national news magazines, Mass
Communication and Society Journal, American Journalism Review, Columbia
Journalism Review, The Quill, The New Yorker, Harper’s, The Atlantic Monthly, The
Nation, The New Republic, Journalism Educator, Public Relations Research). Recent

means within the last five years (2004-2010). Analyze the positions that these articles



take on this topic. Include your opinion on the topic based on what you have read in these
articles. Length: 2 to 3 double-spaced, typed pages; Include:links to the two articles you
researched; Submit: via Moodle as assignment; Citations:Be sure to attribute ideas to the
authors of the articles you research. Be careful about plagiarism.
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SAMPLE LECTURE

Topic 2: Books

Moodle Chat Room activity:

What was the last non-assigned book you read?
Why did you read it?

How many books per year do you read/

When do you read?

What are your favorite authors?

—

Growth of Literary Culture
A. Scribal Culture:
i. During Medieval times:
ii. Books were hand-copied by scribes
iii. Few books were privately owned
iv. Scholars would have to travel to libraries
v. Lecture system of education developed as a necessity
vi. Teacher would read books to class
vii. Catholic Church restricted what books could be reproduced
B. History of Printing
i, Johannes Gutenberg: http://www.youtube.com/watch?v=eMbvI3rwI3M
ii. Movable cast metal type
iii, 1400s
iv. Books were printed in lots of 200 to 1,000 copies
v. Gutenberg Bible — 1455
vi. Educated people could read and interpret the Bible
C. Restrictions on Books
i. Henry VIII issued a list of prohibited books
ii. System of “prior restraint”
iii. Printers needed a license before prmtmg a book
iv. Many books were printed without official license
v. One third of all books
vi. British parliament allowed licensing to expire
vii. Books and newspapers flourished
D. Books in American Life
i. Colonists brought books with them from Britain
ii. Most books were imported :
iii. Benjamin Franklin established a subscription hbrary in Philadelphia
iv. Members paid a fee to read books
E. Spread of Literacy
i. Chapbooks
ii. Forerunner of paperbacks
iii. 16-32 page pamphlets



iv. Almanacs, cookbooks, adventure stories
v. Books sold by peddlers
vi. Before the Civil War
I Books and Social Change
A. Harriet Beecher Stowe
i. Uncle Tom’s Cabin: http://www.youtube.com/watch?v=I4T1d617e44
ii. Serialized in National Era magazine
iii. Book published before last installment
iv. 20,000 copies sold in three weeks
B. Frederick Douglass
i. Narrative of the Life of Frederic Douglass:
hitp://www.youtube.com/watch?v=Su-4JBEIhXY
ii. My Bondage and My Freedom
C. Upton Sinclair
i. The Jungle: http://www.youtube.com/watch?v=iGky0q2j_ 78
D. Mark Twain
i. Huckleberry Finn and censorship:
http://www.youtube.com/watch?v=eYDUuoG4hXw
E. John Steinbeck .
i. The Grapes of Wrath: http://www.youtube.com/watch?v=iG:
F. Betty Friedan ' -
i. The Feminine Mystique: http://www.youtube.com/watch?v=x0304a0UAWE
G. Paperbacks and Mass Culture
i. First distributed before the Civil War
ii. Less expensive to produce
iii. U.S. did not recognize other nations’ copyrights
iv. Reproduced English novels
v. Courts held that paperbacks could not be shipped as second-class mail
vi. Dime novels
vii. Popular entertainment
viii. Popular Paperback Formats
Dime Novels: Romance and violence
Similar to today’s soap opera and reality show plots
Aimed at a middle-class audience
Horatio Alger
Rags to riches stories
19*! Century Publishing of formulaic books
. Called “fiction factories;” publishers dictated storylines

Moodle Chat: Can you name some contemporary formulaic novels?

NoOUAE LN

L Book Publishing and the Modern Era
A. Modern book publishing tied to problem of distribution
i. Once books gained gained favorable postal rate, the industry boomed
ii. Book Clubs
iii. 1926-Book of the Month Club
iv. 1927-Literary Guild established
B. After World War II
i. Specialization
ii. New titles reflect growth of technology
iii. From aeronautics to psychology
iv. Expansion of education



v. GIBill
vi. Large demand for college books
vii. Demand for more library books
viii. After World War II increasing demand for capital
ix. Public investment
x. 1992-Five of America’s largest publishers are now foreign owned
xi. In 2004, the five largest publishing houses took half the profits
xii. Simon & Shuster -a prime example of how media consolidation has changed the
“industry :
C. Decline in Book Publishing
i. Fewer publishing outlets for writers
ii. Less diversity of ideas
iii. Rise of a global audience that shares the experience of reading a few bestsellers
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I CATALOG DESCRIPTION
3 credits .

JN 105 Journalism and the Mass Media

. : 3 lecture hours
E % . . (3c-01-3sh)
PrereqlﬁSite : No.ue L
A critical examination of the roles-goals Qf the mass media (newspapers, magazixies. radio and -

television, Internet and other‘online services) as they affect the American society socially,

~ politically culturally and economically.

- II.  Course objectiwgs . . ,
1. ; Students will acquire cultural studies skals to examine the critical role played by the mass
media in American society, with particular emphasis on the mass media’s influence on

political and social attitudes and behavior. '

2. Stadents will develop skills to analyze the leading communication- and mass media
fes to explain the dynamics of mass comnmmnication and consider their relevance to

modern media practice,

These cultural studies skills will include )
i. literature review : an examination of new facts that challenge old concepts or
beliefs. Through reading assigned or researched articles, students will be able fo critically
analyze the stated and observed roles of the mass media, One drea that will come under.
intense scrutiny will be the stated role of the media to inform, educate and
entertain. Students will review contemporary literature and scholarship to determine to

. what extent these stated roles are also observed roles of the media. :
i, content analysis : students will learn to identify sound bites, buzzwords and how
stories are presented, ranging from page placement or time slot to length, as a way of
examining the agends- setting behavior of the mass media and how this impacts on
people’s perception, or construction, of reality. :

iii, critical analysis of polling and use of polls by the media : students will learn the
basics of analyzing polls on the basis of sample representativeness, sponsor of polls and
the social environment in which individual polls are taken as well as the manijpulation of
statistics to achieve intended results, .

3. Students will develop an intellectual understanding of the economic underpinnings of the
mass media, namely advertising and media ownership, and how media products stimulate

- and impact on the public’s consumerist culture,

Students will develop functional “media literacy,” the capacity to criticélly understand
and interpret not only messages intended for public consumption but also the motivations
and hidden agendas behind those messages. :
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5. Students will, regardless of whether they become media professionals or not, be
invariably life-long members of the media audience. This course will equip them with the
skills necessary to maintain their autonomy as critical thinkers and actors in the face of

the manipulative and agenda-setting technigues often used by the media.

6. Students will also be more than passive recipients of mediated information, They will play
an advocacy role and develop proactive skills to help them articulate through the media
their concerns, convictions, and worldview. This will be done through media logs where
students will monitor both the form and content of the media and write critical analyses of

the media’s role in society.

IIX Course outline
A. Course introduction (one lecture)

B. Theories of ‘Mass Communication and the Mass Media (three lectures)

1. Early theories : Assumption of all-powerful sender and passive receiver
2. Current research : Recognition of active and selective recipient who shapes media
messages to own needs , rejects unpalatable messages.
3. How receivers shape messages
" a. Selective exposure
b. Selective retention
“C. Selective perception

4. . How media influence audience
a, Reinforcement
b.  Escape
c. Catharsis
d. Incidental learning

5. Traditional theories of the press

a. Libertarian
b. Social responsibility
c. Authoritarian
d. Totalitarian
- C. Books (three lectures)
1. History of books as a permanent record of civilization.
2. Role of books in shaping America’s conscience
a.  Uncle Tom’s Cabin
b. The Jungle

c. The Grapes of Wrath
3. Modern history of censorship

a, Comstock’s 19th century crusade against vice
b. Book burning in Nazi Germany
c. Modern censorship problems (Huckleberry Finn,” Soul on Ice) and recent

Supreme Court rulings
in the 20th Century

4. Emergence of book publishing as big business
a. Paperback revolution poses severe problers for hardcover publishers and
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non-best seller authors.
b. Role of TV talk shows in selling books.

papers (seven lectures)
Brief history of newspapers
a. Partisan press of the Revolutionary and early national period.
b. Role of the press in opening the frontier
c. “Penny press” launches era of newspapers “for Every man”, rise of
American literacy.
d. Civil War coverage underscores enduring problem of the proper press role
during wartime. (This theme linked to the press coverage of the world

wars, Vietnam, Desert Storm)
“Yellow journalism” of the 1890’s sparks Spanish-American War, begins

e:
enduring debate over sensationalism in the media.

f. Tabloids help nation celebrate “Roaring Twenties.”

.g. . Depression helps make press more responsible, analytical

h. - Role of the press in McCirthy "witch hunts" of 1950°s brings
disillusionment with traditional objectivity, rise of interpretative reporting.

Modern problems of the press (and solutions) '

a. TV, middle -class exodus to suburbs help kill off big-city papérs and Jead

to growth of chains, decline of competition.
b. Newspapers try to fight TV by imitating it: shorter stories; gossip and
: lifestyle features replace serious news; splashy graphics. (But youths still
shun newspapers). :
c. Success of USA Today; is style losing to substance? )
d. Success of National Enguirer. The supermarket tabloids, long shunned,

win some respectability, influence on majnstream press.

Press versus government
a.

b. Invasion of privacy :
c. Access to government meetings and records
zines (five lectures)

Brief history of magazines ‘

a. Elite 19th century magazines (Harper's, Century) -

b. Turn-of-the-century muckrakers launch era of mass magazines offering less
fiction, more investigative reporting

c. Modem general-interest magazines: Success of Life and its imitators
(Look, Colliers)

Magazines since 1950 ‘

a. Specialized magazines (and competition from TV) help kill general-interest

magazine, Case study : The death of Life.

b. Playboy leads sexual revolution
c. Growth of regional and city magazines. Case study : New England’s

Yankee.
d. The plight of freelancers: dwindling markets, competition from part-

timers, make it tough for full-time independents

(five lectures)
Brief history of radio, emphasizing its coming of age as-a news medium with
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FDR'’s “fireside chats” and Murrow’s coverage of WWIL
Radio since TV: decline of networks and news function
Angry conservatives dominate “talk radio” : A link to political violence?
“Sh_ock jocks” bring explicit sexual talk to radio. :
Rap” music emerges from the ghetto and brings controversy over its apparent

advocacy of violence against police and women.

;l‘elevislon (seven lectures)

SR 9 uew

0

d

TV as anews medium

‘a.. . Murrow sets high journalistic standards in 1950°s, but drive for big profits,

timidity of networks put premium on entertainment over news. Murrow
driven from TV; networks limit independence of news divisions.

b. Nixon-JFK debates. (1960), coming of half-hour evening hews (1962) help
make TV news more popular and profitable. Cronkite becomes “most

. trusted man in America.” )
_C. N&ﬁhﬂy combat footage sparks dissent over Vietnam war, helps forcé U.S.
P out . ..
d. Success of 60 Minutes prompts surge of news -magazine shows. The
tabloidization of TV news?

e. Local news: Blood and gore at 11.
The debate over the societal impact of TV violence.
Controversy over portrayal of blacks and women.

Sexon TV :
The TV sétis on 7 1/2 hours a day in the average American home. Is that good or

bad --or doesn’t it matter? '
Public television: a noble experiment or subsidy for the rich? And with the

proliferation of cable, do we need public TV anymore?
How ratings control what we see -- and don’t

vies (three lectures)
our behavior, our view of

How movies reflect --and influence--our culture,

ourselves. Hollywood versus middle Ameri¢a?

Movies through the years

a. Bogart and the detective movies of the 1940’s

b. The youth-revolt films of the 50’s: Dean, Brando

c. Dark visions of society dominate in the 60s: Dr. Strangelove: Psycho,
Easy Rider : '

d. Commercial success becomes more important than artistic merit since then
(with a few notable excéptiqns) . ]

Movie critics: why don’t they matter?

The movie business: studios versus independents

TV, VCR’s diminish theater profits, force studios to emphasize *blockbusters™

and overseas sales. Decline of *‘small movies.”

Movie censorship: The case of “The Program”

vertising (three lectures)

Brief history of advertising
a. Pre-regulation advertising - caveat emptor _ .
b. FTC, FCC rules protect consumer from false and misleading advertising --

sort of, sometimes.
s unconscious) needs and wants. Do

How ads appeal to our conscious (and perhap
they really create needs.and wants to sell us unnecessary products? Case study :
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Americans discover pet food.
3. Women complain about their depiction in ads. Have

market place? .
4. Political adverﬁsmg and the 30-second candidate spot: threat to democracy?

the PC police come to the

J. Public relations (two lectures) .
L. What is PR? Who uses it, why and how? How companies in trouble use it,

successfully (Tylenol) and unsuccessfully (Bxxon)

2, Love-hate relationship between the press and PR :
3. Can a business created by P.T. Barnum shed its huckster/manipulator image and

becorhe a legitimate profession?

H. Electronic networking (two lectures) '
1. The information superhighway (advantages and problems)

2. Regulating cyberspace .
IV. - Evaluation Methods :
The final grade for the course will be determined as follows

1.  Examinations. Students will be tested roughly every four weeks on the material covered
inthe required text and class discussions. Each of the three exams will consist of short -answer

_ and essay questions. Each exam will cover material since the last exam; none ‘will be
comprehensive. The date for each exam will be announced in class about one week in advance.

50 percent
2. Papers. Each student will subxrﬁt three papers exploring in depth a topic of the smdept’é
choosing, drawn from the material covered in the course as well media logs where students will
muonitor the form and content of the media on a regular basis. At least one paper must be based on
a book (fiction or non fiction) from a prescribed reading list. They will not be research papers, but
should reflect the student’s own thinking on the the subject. These may not be mere summaries of
material covered in the readings or class discussions. Papers will be due at the beginning of class
- one week after the completion of the unit on which the paper is based. A paper dealing with
television, for example, will be due one week after the completion of the class discussion on that
subject. Each paper must be at least four pages long, typed and double spaced. 20 percent

3. Quizzes. Students will be tesﬂ:d on currents events each week between the third and
10th week of the semester. These will not be announced in advance and are intended to encourage
regular, careful attention to the news media. 25 percent

4. Class participation, Students will be rewarded with points for the efforts they make in
class discussions. 5 percent

Grading Scale : A= 90 - 100 percent; B=80 - 89 percent; C=70-79 percent; D=60-
69 percent; F=Below 60 percent

V. Required reading '

Whetmore, BEdward Jay, iameric: i . 5th Edition Wadsworth
Publishing Co: Belmont California. 1993.
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A book of readings consisting of current articles of media analysis and criticism.
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