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COURSE PROPOSALS
B. Revised courses
1. FM110 Introduction to Fashion
b. Description of Curriculum Change
1) New Syllabus of Record

CATALOG DESCRIPTION

FM110 Introduction to Fashion (3c-01-3sh)
Prerequisite: none

Survey of aesthetic, cultural, socio-psychological, and

economic factors related to the meaning and use of
clothing and fashion for the individual and society.



II.

III.

67

INTRODUCTION TO FASHION
COURSE REVISION

CATALOG DESCRIPTION

FM110 Introduction to Fashion 3 credits
3 lecture hours
Prerequisite: none 0 lab hours
(3c-01-3sh)

Survey of aesthetic, cultural, socio-psychological, and
economic factors related to the meaning and use of clothing
and fashion for the individual and society.

COURSE OBJECTIVES

Upon completion of this course the student will:

1.

2.

6.

demonstrate an understanding of the nature of fashion.
identify and explain the social, psychological,
economic, cultural, and technological factors
influencing fashion adoption.

evaluate the communicative nature of clothing and its

. effects on social interaction.

analyze the decision-making processes that consumers go
through when making clothing purchases.

evaluate clothing and textiles as a medium of artistic
expression.

identify career opportunities available in the various
segments of the textile and apparel industry.

COURSE OUTLINE

A.

Nature of Fashion (4 hours)

1. Theories of Origin of Dress
2. Definition of Fashion

3. Fashion Terminology

4. Fashion Importance

Fashion Change (4 hours)

1. Cultural Context of Fashion Change

2. Social, Economic, Political, and Technological
Influences of Fashion

3. Agents of Change

4. Resistance to Change
5. Fashion Life-Cycle Curves
6. Merchandising Acceptance Curve



68

Fashion Leadership (1 hour)

1.
2.
3.
4.

Upper-Class Leadership Theory

Mass-Market Theory

Subcultural Leadership Theory

Innovativeness and Collective Selection Theory

The Birth of New Fashions (7 hours)

1.
2.

Historical Perspective on Fashion

Creators of Fashion within the Fashion Industry
The Flow of Fashion Production and Marketing
Textile Production

Apparel Production

Clothing Retailing

Social Process of Fashion Diffusion (3 hours)

1.
2.
3.

Emergent Social Norms and Group Behavior
Fashion Diffusion in Small Groups
Individuality Versus Conformity

The Symbolic Dimension of Fashion (3 hours)

1.
2.
3.

Fashion as a Symbol

Fashion Symbols as Nonverbal Communication
Process of Perceiving and Interpreting Appearance
Symbols

Fashion Communications (3 hours)

1.
2.
3.

Sources of Information
Role of Impersonal Communication
Role of Personal Communication

Consumer Decision-Making Processes (5 hours)

1.
2.

3.

NOTE:

Information Used During the Adoption Process
Information Seeking at the Point of Purchase
Patterns of Information Seeking

Artistic Perception of Clothing (3 hours)

1.
2.

Elements of Design Related to Clothing
Principles of Design Related to Clothing

Forecasting Future Trends (2 hours)

1.
2.
3.

Principles of Forecasting
Types of Forecasts
Future of Fashion

Fashion Careers (3 hours)

1.
2.
3.
4.
5.

Careers in Textiles

Careers in Apparel Design and Production
Careers in Fashion Merchandising

Careers in Fashion Promotion

Other Careers

Three of the remaining hours will be used for hour
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exams. The remaining hour will be divided over
the semester (3-20 minute periods) to discuss
results from written assignments.

EVALUATION METHODS

70% There will be four exams evenly spaced throughout
the semester. The exams will consist of objective
(multiple choice, true and false, and matching)
and short answer questions. Last exam will be
given on the final exam day. Each exam will
consist of at least 50 questions. The exams will
test the students comprehension and application of
major concepts addressed in the course.

30% The students will complete a minimum of three
written assignments approximately 4 to 6 pages
each. Assignments will be based on relevance to
course content presented. Possible assignments
could include, Clothing Etiquette, Fashion Count,
Closet Exploration, Clothing Cue Manipulation,
Garment Labels and Clothing Advertisements, and
Career Exploration Paper. The assignments will be
evaluated on the completeness of assignment,
evidence of adequate research, and the
understanding of material.

Grading Scale

90% - 100% = A
80% - 89% =B
70% - 79% = C
60% - 69% =D
59% & Below = F

REQUIRED TEZXT

Burns, L. D. (1994). Changing Appearances: Understanding
Dress in Contemporary Society. New York: Fairchild.

SPECIAL RESOURCE REQUIREMENTS
None
BIBLIOGRAPHY

Davis, M. L. (1987). Visual design in dress. (2nd ed.).
Englewood Cliffs, NJ: Prentice Hall.

Diamond, J. & Diamond, E. (1994). Fashion Apparel &
Accessories. Albany NY: Delmar.
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Diamong, J. & Diamond, E. (1990). The world of fashion. San
Diego: Harcourt Brace Jovanovich.

Frings, G. S. (1991). Fashion from concept to consumer. (3rd
ed.). Englewood Cliffs, NJ: Prentice Hall.

Hollander, A. (1994). Sex and suits. New York: Alfred A.
Knopf.

Horn, M. J. (1981). The second skin: A interdisciplinary
study of clothing. Boston: Houghton Mifflin.

Humphries, M. Roberts, A. & Aljoe, J. (1986). Apparel
anatomy. Scarborough, Ontario: Mary Humphries.

Kaiser, S. B. (1989). The social psychology of clothing.
(2nd. ed.). New York: Macmillan.

Kefgen, M. & Touchie-Specht, P. (1986). Individuality in
clothing selection and personal appearance: A guide for
the consumer. (4th ed.). New York: Macmillan.

Mueller, C. S. & Smiley, E. L. (1995). Marketing today’s
fashions. (3rd ed.). Englewood Cliffs, NJ: Prentice-
Hall.

Storm, P. (1987). Functions of dress: Tool of culture and
the individual. Englewood Cliffs, NJ: Prentice Hall.

Wolfe, M. G. (1989). Fashion! A study of clothing design and
selection, textiles, the apparel industries, and
careers. South Holland, IL: the Goodheart-Wilcox.

HISTORICAL REFERENCES
(1984 or earlier)

Anspach, K. (1967). The why of fashion. Ames, Iowa: The Iowa
State University Press.

Hollander, A. (1978). Seeing through clothes. New York: The
Viking Press.

Langner, L. (1959). The importance of wearing clothing. New
_York: Hastings House.

Roach, M. E. & Eicher, J. B. (1973). The visible self:

Perspectives on dress. Englewood Cliffs, NJ: Prentice
Hall.

Rosencranz, M. L. (1972). Clothing concepts, A social-
psychological approach. New York: Macmillan.
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Ryan, M. S. (1966). Clothing, A study of human behavior. New
York: Holt, Rinehart and Winston.

Sones, M. (1984). Getting into Fashion, A career gquide. New
York: Ballantine Books.

Sproles, G. B. (1979). Fashion: Consumer behavior toward
dress. Minneapolis: Burgess.

Stegemeyerk, A. (1980). Who’s who in fashion. New York:
Fairchild.

Watkins, J. E. (1975). Fairchild’s who’s who in fashion. New
York: Fairchild.
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2) Summary of the Proposed Revisions

a)

| b)

\ c)

d)

Number and Title Change
0ld: CS216 Clothing and Culture
New: FM110 Introduction to Fashion

Catalog Description Change
Addition: the word "fashion"

Pre-requisite Change
0ld: PC101 General Psychology
New: None

Objectives and Outline Change
Changing objectives and outline to be in

University accepted format and in line with the
course content.

! 3) Justification/Rationale for Revision

| a)

b)

<)

Number and Title Change

The original course CS216 was named Clothing and
Man. In the Fall 1989 semester the University
requested that the course title be changed because
of its sexist connotation. At that time the
Interior Design/Housing major had a similar
course, Housing and Man. The department approved
that the two courses should have similar names:
Housing and Culture and Clothing and Culture. The
course name is not representative of the course
content. Students enter the class expecting to be
studying the cultural nature of clothing. It is
important that the course be renamed and
objectives updated to be in line with the nature
of the course content. An objective has been
added to accommodate the career component from CS
121 Introduction to Consumer Services (a deleted
course in this proposal).

Catalog Description Change

It is important in this course that not only the
topic of clothing be examined but also the topic
fashion in relation to aesthetic, cultural, socio-
psychological, and economic factors.

Pre-requisite Change

Because the course is intended as an entry level
freshman course it is not feasible for students to
have taken PC101 General Psychology. The course
content also does not require students to have a
knowledge of General Psychology to understand the
material presented.



d)

Objectives and Outline Change

Changing objectives and outline to be in
University accepted format and in line with the
course content offered.

73
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Part.IV._., COURSE PROPOSALS

B. Revised. courses -
1. '-FM110 IntYodéction to Fashion
b. Description of Curriculum Change
4) 0id syllabus of record

CS 216
CLOTHING AND CULTURE

Cﬁedi:s: 3
Lecture Bours: 3

CATALOG DESCRIPTION

Survey of aesthetic, cultural, socio-psychological, economic, and physical
factors related to the meaning and use of clothing for the individual and
society.

COURSE OBJECTIVES

1. To understand the inter-zel ticnship between clothing and culture and
appreciate cultural diversity.

2. To build a knowledge cf £he Tole clothing plays in the develcgment cf the
self and of cthers.

3. To be seasitive to the cocmmunicative nature of clething and its effects cn
Social interaction. .

4. To explore and utilize clothing and textiles as a medium for astisti
Perception, expression, and experience. ‘

5. To make functional applicazicns cf the physical Principles in the
utilization of clothing and tex=:iles.

TEXT

Bern, Maxilyn J. and Leis M. Gurel. IZE SECOND SKIN: AN INTERDISCIPLINARY
STUDY OF CTOTEING. Boston: Houghzon Mifflin Company.

BASIS FOR EVALUATION

e_',-A/‘ '

four examinaticns 80% (20% each)
Special Project (See Procedures)
Class/Group Assignments 20%

Failuze tc take an examination a= the appointed time will resuls in an
actcmatic "0" for that exam. Ia <he event of an EMEIRGEINCY, no make-up exam
will be given UNLESS the instzucter has beea contacted PRIOR to the exam. [A
message given to the departmenzal secretary (x-2336) will be acceptakle in a
TRUZ emergency situation.] If the aksence is found not to have been an
emergency, the student will receive a "Q" for the exam. The make-up exam may
be an oral exam. Grade reduczica will be determined by the insctructor.




ASSIGNMENTS

75

‘PROCEDURES

Assignments are GROUP Prcojects.

The assignment wilj usuall
class perioed wit

1 the due date in a later class perjod.

project is assigned and/o
that assignment.

Y be givenr in one
Any student not in
T Presentad will NOT receive credit for

Presentations arze to be coo

cf the project. Zvaluaticns will include method ¢
anc professicnalism ag well as the
included in thig sacket.

rdinatad ~ not just each Student reading their part

£ presentation, originality,
itemsg listed on the presentaticn evaluaticn

POP TESTS

Pap tests may be Given at any time.
event preparaticns for cl
nc rasponse €9 questi

They are mcra likely to be given in the
43S (not reading the tex- assignments prior %o class,
GnsS, no class discussion, tardiness) are lacking.

Any student not in

in class when a POp tast is giver mav NOT make up the tast.

SKRECIAL PROJECT

(NN

-The special

Project is an oPTIONAr activity.
the successful come

ZxTra credit will ke given upen
cletiticn of tihe prejecs.
the course grade.)

(Cp ts tan points will ke added to

'TOPZC

The topic must be an individual daesigner. The
tapics.

-2ere will be no duplicaca
Prcgosals for topics-must ke submitz
1891. Ecwever, the earlisr the propesal is submi

=ad by Thursday, Ma=ch 21,
tsed, the more likely the
first choice will ke availabla.

e propesal must be

ices must be given along with the
2cuested sugpor=in Thera will ke ne repetition of topics.

The earlier you tu=r=m in youx proSgcosal the beztar the chanca of getting vour
chcica. Ee returned with no actign takean on

"o

csmplated - thrae che
information.

Inccomplete pPrcgcsals will
LSpic ragueszs.,

+ Gnc2 aperaved, cannot be changed witihcut writ=en apersval cf the
ingtzuczer.

SSL/216/50S
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REQUIREMENTS

1.

-

;

Failure to submit typed project on November 27, 1990 and/or to give
oral presentation on the assigned day at the assigned time will result
in no evaluation of the project. (There will NOT be an opportunity to

give presentation at another time.)

Do NOT entar the room during a presentation. Wait in the hall until

the presentaticn hag been completed and then enter quickly and quietly
aleng the back of the rocm.

The topic must be thorsughly researched.

The oral presentation musT be professicnal. Visuals should be used
when apprepriata. Xnow yeur information well encugh that you do not

have to r=ad every word. Suits are neot necasgsary, but aveid tora
jeans.

The cral Presentaticn must ke at leastc five minutes in length and may
not exceed ten minutes. Yous Presentation will he Stopped at the end
of ten minutes.

The written presentaticn MUST:

a. be the criginal cepYy.

b. be tvzed (word Brocesscr accegtable).

€. have a csver and/or title page.

d. nct exceed thres pages (becdy).

e. bBe ccmpletely ana accurataly documentead.
(1) fcotnctes
(2) end notes
(3) any accepted ferm

£. have a biblicgraphy.

NOTZ: Only refarencas citad in the body of the paper méy be listed
in the bibliograpny (cther scurces researched may be listed
in a supplemental bizlicgragzhy)

Write in the thixg perscn.

Iavest in a @ictiocnary and a writar’s Guicde if you do not have them.
After you cwn them, use txem.

¥ou must scheduls a confarence wisia the instructsr no latar than one
week gricr 5 the prasentaticn data.

AS a precauticn, make a €<TY of veur pager bkesfcre ycu submiz i,
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PRESENTATIONS

-

This is a two-part projef:t. Both parts must pe Successfully czmpleted in
order for the Project to be evaluated.

ORAL

The student will present information in class. There will be a five
minute minimum and a ten minute maximum time limie.

1. Make arrangements through the instructor ene week ian advance for
the use of any audic-visual eguirment that you need.

2. Consider the need and impoztance of any handouts as well as the
timing of distribution. Discuss them with the instzucsor at least
one week prior ts your presentation.

3. Each presenter is responsible for the physical arrangement of the
rccem. Be sure that chairs, ete. are returned to their correce
EBcsiticns.

4. Befores you kegin, writa your name and topic on the board, give any

audience role to be Blayed, .give other pertinent instruictions, and
remember to present in a PROFESSIONAL manner.

WRITTEN
A paper must be submistad Tuesday, Neovember 27, 1950. The bedy cf the
Paper must be three pages or less.

EVALUATION

Cepth cf research, authenticit- » ccmpleteness, documentatign, erganizaticn,

accuracy, neatness, clarity, unigqueress of presentation, and aggeal will be
used tc evaluata the projece.

DUZ DATES

The written presentation is cdue Tuesday, November 27, 1990. Be prapared
for cral presentaticn Tuesday,” Novemter 27, 1590. The instruczar will make
Lhe final determinacion of oral prasentation date.

DOCTMENTATION

any stancard form of documentatisn is germissibla. However, tlere is cne
that is ralatively simple anc easy Tz use.

The bBiblicgraphy is complied iz the ncrmal manner. Then it is aumkaered.
The "fcotactas” use the biz1 nical entry number.

0
el
X
'
"y
3

:
s
-

SJL/21€/505S




s/

78

For example, if documentiation were needed for the statement *...that cotton
is a natural cellulosic fiber. " (S, P- 233) the sentence would look like
this. The "S" refers to the fifth bibliocgraphical entry, "p.” is page, and
"233" is the page number. The "footnote" ig enclosed in parentheses and is
not above or below the line. 1If the reference comes at the end of a
sentence it would ke treated like another word and look like this. (3, po.
345-350) Spacing is the same as if the documentation were a word.

Remember that a dirsce Quotation over three lines in length is to be
indented and single sgaced.

215/905 ) s



SPECIAL PROJECT EVALUATIONS o

WRITTEN - Good Adequaté Paor

1. Typed
2. Within Length Limitations
3. Cover/title page
4. Thorough Research
S. Written in Third Person
6. Dccumentation
Utilization
Format
7. Biblicgraphy
Utilization
Jormat
8. Czomplete
9. Ozganization
10. Clarity
1l. Transitien
12. Well writzen
13. Neatness
14. Uaiqueness/&gpealing

ORAL

Sgeaker
coise, conlidance, warmeh, enthusiasm, convincing, etc.

Contant and Organization :
iatrsducticn, not derendent on nctes, Cransition, logical, therough,
cenclusion, use of ocwn words, etc.

Larnguage and Bedy Communication
clear, concise, geod Grammar, easily heard and understsod, - pesture,
eYe contact, effactiveness of gesturas, etc. -

Visuals and/o: Eandcuts
used, if aperopriate, corganizatisn, cor—ece use, ccntrisbuytion, ete.

Gerneral Effectiveness
cver all impressicn, subjective evaluation

SJL/216/50S



