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Course Revisions
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Rationale for Proposed Changes (All Categories)

(A) Why is the course being ) . . . . L . S
revised/deleted:* This course is being revised to include cultural aspects of the communication media industry and society in general.

This addition will help guide the course to a more critical evaluation of the communications media field and provide

- . students with a better understanding of communications media in our society.
Please be specific - this

should be have more
detail than the Summary
for the Senate.


https://iwiki.iup.edu/display/ECR/Resources+for+New+Programs

(B) University Senate Please enter a single paragraph summary/rationale of changes or proposal for University Senate.
Summary of Rationale*

This course is being revised to engage students in more critical thinking about the relationship between culture and

media.
(C) Implications of the . o . .
change on the program, Our students will be better prepared to enter the workforce. Non Communications Media students will understand the
other relevance of Communications Media to other disciplines. The revision will have no implications on the delivery of the
program. The course will remain a requirement for Communications Media majors and a Liberal Studies elective for
programs and the non-majors.
Students:*

Current Course Information*

(D)
Current
Prefix*

Pro
posed
Prefix

(B)
Current
Numbe
r*

Prop
osed
Number

(]
Current
Course
Title*

Prop
osed
Course
Title

(©)
Prereq
uisite

(s)

Prop
osed
Prereq
uisite

(s)
(H)

Current
Catalo
[¢]
Descri
ption

Prop
osed
Catalo
g
Descri
ption

Category A

COMM

101

Communications Media in American Society

Introduction to Communications, Media, and Culture

An introduction to the evolution, status, and future of communications media. Students explore intrapersonal communication through self-
assessment, values clarification, and feedback; interpersonal communication through interviews, observations, case studies, and gaming;
and mass communications through the examination of the processes and the technology utilized to disseminate and manage information.
Career paths, field applications, professional associations, and the primary literature are investigated. Required of Communications Media
majors.

Offers an overview of how media have evolved over time as well as their social impact. Explores the relationship between media and
culture. Guides students to becoming media literate by critically analyzing the communications media industry. Additionally, students analyze
theories relevant to media effects, ethics, and culture. Required for Communication Media majors.

If changing Category A, no further action required.

Category B (if no change, leave blank)
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. Consume media with critical eyes and ears.

. Describe major components of the communication process and explain their relation to each other.
. Trace the historical development of communications media.

. Describe the different technologies employed to deliver communication media.

Summarize the impact and effects communication media have on our society.

. Explain the economics and regulation of communication media.
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SLO Outcome How outcome is assessed
#
1 Trace the Students will engage in textbook and non-textbook readings, listen to lectures, complete exams and quizzes,
historical and critical thinking assignments.

development of
communication
s media.

Summarize the | Lecture and assigned readings, discussion, critical thinking activities, quizzes and examinations, videos from

impact and experts, final project. Critical thinking assignments might include defining some media effect theories and
effects writing about/reflecting on how they have experienced them in their lives. They might also include watching a
communication = movie for social change and reflecting on its impact on society. These readings and assignments will

s media have explore communications and media technologies and their impact.

on our society.

Analyze media | Students will explore what it means to be a critical consumer of media through lecture and critical thinking

consumption activities. They will practice this during assignments and the final project. Critical thinking activities might

critically. include taking stock of the cost of their textbooks, reflecting on the books they have read. The also complete a
media log where they will keep track of their media consumption for three consecutive days.

Understand the = Textbook and non-textbook readings, lecture, discussion, critical thinking assignments. Critical thinking

relationship assignments to illustrate the role of media and culture include analyzing advertisements in newspapers,
between media = magazines, television. It might also include analyzing music videos and media effects theories.
and culture.

As outlined by the federal definition of a "credit hour", the following should be a consideration

regarding student work - For every one hour of classroom or direct faculty instruction,

there should be a minimum of two hours of out of class student work.

©EeNOOA~WDNE

Mass Media

Mass Communications
Books

Magazines
Newspapers

Records

Movies

Radio

. Television

. The Web

. Journalism

. Public Relations
. Advertising

. Media Research
. Media Effects

. Ethics
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Distance Education Section

- Complete this section only if adding Distance Education to a New or Existing Course

If Completing this Section,

Check the Box to the Right:
Course Prefix/Number
Course Title

Type of Proposal

Brief Course Outline

How is/are the instructor(s)
qualified

in the Distance Education
delivery

method as well as the
discipline?

NOTE: you must check this box if the Course has previously been approved for Distance Education

See CBA, Art. 42.D.1 for Definition

Give an outline of sufficient detail to communicate the course content to faculty across campus. It is not necessary
to include specific readings, calendar or assignments

As outlined by the federal definition of a "credit hour", the following should be a consideration regarding student
work - For every one hour of classroom or

direct faculty instruction, there should be a minimum of two hours of out of class student work.

Rationale for Proposal (Required Questions from CBA)
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Liberal Studies Section

- Complete this section only for a new Liberal Studies course or Liberal Studies course revision

If Completing this Section, NOTE: you must check this box if the Course/Program has previously been approved for Liberal Studies

Check the Box to the Right: | liberal-studies

Liberal Studies Course Designations (Check all that apply)

Learning Skills:

Knowledge
Area:
Liberal Studies Please mark the designation(s) that apply - must meet at least one
Elective . . .
information_literacy
Expected Map each course outcome to the appropriate EUSLOs tha apply. Fill in the course outcome number
Undergraduate . . . . ) . .
Stud er?t See https://www.iup.edu/liberal/faculty-and-staff/euslos/ for additional information regarding mapping EUSLOs
Learning Informed Learners demonstrate: Course SLO #
Outcomes
(EUSLOs) * the ways of modeling the natural, social and technical worlds
Map the
CELED ® The aesthetic facets of human experience
Outcome to p
the

1,2,4
EUSLO's ® the past and present from historical, philosophical and social perspectives


https://www.iup.edu/liberal/faculty-and-staff/euslos/

® the human imagination, expression and traditions of many cultures

*® the interrelationships within and across cultures & global communities

¢ the interrelationships within and across disciplines

Empowered Learners demonstrate: Course SLO #

® effective oral and written communication abilities

® ease with textual, visual and electronically-mediated literacies

® problem solving skills using a variety of methods and tools

® information literacy skills including the ability to access, evaluate, interpret
and use information from a variety of sources

® the ability to transform information into knowledge and knowledge into
judgement and action

® the ability to work within complex systems and with diverse groups

2,3
¢ critical thinking skills including analysis, application and evaluation
* reflective thinking and the ability to synthesize information and ideas
Responsible Learners demonstrate: Course SLO #
® intellectual honesty
® concern for social justice
® civic engagement
2,3

® an understanding of the ethical and behavioral consequences of decisions
and actions on themselves, on society, and on the physical world

¢ an understanding of themselves and a respect for the identities, histories
and cultures of others
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Narrative on how the course will address the Selected Category Content

Course Assessment Tool to be used to measure the outcome
SLO #

1 Students will engage in textbook and non-textbook readings, listen to lectures, complete exams and quizzes, and
critical thinking assignments.

2 Lecture and assigned readings, discussion, critical thinking activities, quizzes and examinations, videos from
experts, final project. Critical thinking assignments might include defining some media effect theories and writing
about/reflecting on how they have experienced them in their lives. They might also include watching a movie for
social change and reflecting on its impact on society. These readings and assignments will
explore communications and media technologies and their impact.

3 Students will explore what it means to be a critical consumer of media through lecture and critical thinking
activities. They will practice this during assignments and the final project. Critical thinking activities might include
taking stock of the cost of their textbooks, reflecting on the books they have read. The also complete a media log
where they will keep track of their media consumption for three consecutive days.

4 Textbook and non-textbook readings, lecture, discussion, critical thinking assignments. Critical thinking
assignments to illustrate the role of media and culture include analyzing advertisements in newspapers,
magazines, television. It might also include analyzing music videos and media effects theories.

All Liberal Studies courses are required to include perspectives on cultures and have a supplemental reading.

Liberal Studies
courses must
include

the
perspectives
and
contributions

of ethnic and
racial
minorities and

of women
whenever
appropriate to

the subject
matter. Please
explain

how this
course will
meet this

criterion.

Please answer the following questions.

This course often discusses the perspectives and contributions of ethnic and racial minorities. Below are a few examples:

1. When discussing media and communication practices we explore misrepresentation the news media shows due to the
majority of experts cited in news being white men. The class then discusses how this can be problematic. We discuss how
women's perspectives regarding issues such as birth control might be different.

2. In the film section, we discuss work by directors who are not white men—who tend to rule that industry as well. We talk about
work by female directors and we talk about the film industry outside the U.S. For example, we spend time talking about
Bollywood.

3. In the newspaper chapter, we cover minority newspapers. For example, we discuss newspapers targeted and written by
African Americans, Native Americans, Asian Americans, Hispanic Americans, etc.

4. In the magazine chapter, we spend time discussing Zines or self-published magazines that are not mainstream and often
cover topics important to ethnic and racial minorities. We also discuss the strong power of women as consumers in this
chapter.



Liberal Studies
courses require | Students in this class read at least two different articles not in the textbook. Typically, they read news articles or magazine articles

the pertaining to relevant and recent information. For example, they read articles from The Atlantic about the impact of social media in
society. Mostly, they read articles from reputable sources that discuss the latest trends or happenings in communications media.
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Teacher Education Section

- Complete this section only for a new Teacher Education course or Teacher Education course revision

If Completing this NOTE: you must check this box if the Course/Program has previously been approved for Teacher Education
Section, related items

Check the Box to the
Right:

Course Designations:
Key Assessments

For both new and revised courses, please attach (see the program education coordinator):

® The Overall Program Assessment Matrix
® The Key Assessment Guidelines
® The Key Assessment Rubric
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Narrative Description of How the proposal relates to the Education Major
the

Required Content
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