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I. Catalog Description

JN427 Publications 3 credits
Prerequisite: JN327/Instructor Permission 3C OL 38H

Provides advanced techniques and theories of publications design, including the legibility
principles of typography, the psychological impact of color and paper, designing on-line
publications, such as newspapers, newsletters and magazines. Students will also learn principles
and concepts of publications management, including coping with deadline pressures and the
creative disposition, and the marketing of pubications. The class will produce a total publication.

II. Course Objectives

1. Students will apply the concepts of graphic communication learned in JN327 to the
production of a total publication.

2. Students will learn the psychological impact of typography, color and paper and how to
apply that knowledge in creating a mood, character and feel for a publication.

3 Students will learn publications management skills, including human resource management
and the creative temperament, publications flow and progress reporting, blending the
business and creative sides of a publication and working with outside contractors.

4. Students will explore the organizational structure of the publications industry, including the
demographics, marketing, circulation, distribution, advertising, art and editorial
departments and the interactions among them.

5. Students will learn software applications appropriate to desktop publishing and the
publications industry.

III. Course Outline

A. How We See - 1 week

1. Seeing and Perception
2 Light and Color
< What the brain sees
4. Sensual and Perceptual Theories of Visual Communication
a. Gestalt
b. Constructivism
Ci Ecological
d. Semiotics
e. Cognition

B. The Ethics of What We See - 2 weeks

i The roles of persuasion and propaganda in visual communications
a. in advertising
b. in public relations =
C. in gewsleditorial f— R E C 3 [V ED
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2. Images that injure .
a. visual/verbal stereotyping _
b. media coverage and prejudicial thinking

3 Perspectives for analyzing images
Personal
Historical
Technical

Ethical

Cultural

Critical

™~ Qo TP

The Art and the Science of Typography -- 3 weeks
1. History of Typography
a. Gutenberg started it all
Minimalist to Maximalist and Beyond
Our brains were trained by “Dick and Jane”
Typography and the World Wide Web: Print that Isn’t

® a0

2 Psychology of Typography
a. Classifications of typefaces
b. Why Palatino isn’t Helvetica
B Annual reports and typographic splash: the bottom line

3. Legibility of Typography
a. Avoiding the fine print
b. Maximizing readability through legibility
e DPIs and legibility: watching for desktop publishing disasters
d. Type for the bifocally and visually-impaired

Graphic Design for Publications -- 3 weeks

1. From Bass, Bauhaus to Our House
a. History of graphic design in publications
b. Informational graphics and perception
G. “Doonesbury” or a comical approach to visual message sending

2. From Cut-and-Paste to Desktop Publishing to HTML
a. Technological changes in the publications industry

b. Designing for print and screen
e. Editing for print and screen
Publication -- 3 weeks
1. History
a. Categories
b. vs. broadcasting
g. General Interest and specialized interest publications
d. Trade publications
f. Special genres
2, ganization
al Editorial Department
b. Advertising Department
cl Production and Art Departments



d. Circulation and Subscription Departments

e. Marketing and Research Departments
f. The Business Department
F. The Future of the Industry -- 2 weeks
1. Surviving the on-line era
a. Death of some publicationc
b. Growth of others
c. Success of on-line publications?
2. Prescriptions for survival
a. Interactive publications
b. Merger with cable television
c. View on-line; print at home

IV. Evaluation Methods

1. Each student will research the circulation (demographic and geographic) of a
selected publication. Students will interview the advertising/marketing director on the promotional
techniques used to maintain/increase circulation. Students will chart the circulation over a
minimum five-year period and obtain information on the reasons for the increase/decrease. In
addition to a written report, each student will prepare a classroom presentation on this information
as if the class were the senior management of the publication.

2. Each student will write a story for the class publication. The story idea must go
through the publication’s editorial staff and conform to the length prescribed by that staff. Each
student will work with an assigned graphic journalist/photojournalist to produce an entire story
package.

3. Each student will work in a variety of roles such as writer, designer, art director,
editor, photographer, compositor, etc., as the needs of the publication demand. Students will be
judged in each selected role both on individual performance and team work.

4, Each student will work on the marketing of the publication and/or the sale of
advertisements with the goal of making the publication self-sufficient. The class will decide ad
rates and/or subscription costs. Each student will contribute to and vote on the final marketing plan
for the publication.

5. Each student will be part of the final production of the publication, including the
technical aspects of preparing the publication for the printer/on-line version. Again, students will
be judged on their individual performance on the assigned task and their ability to work with other
members of the team.



GRADING
40% Individual writing, design, editing, research and presentation assignments.
40% Performance as part of the team in selected and assigned roles.

20% Quizzes, tests, final on assigned readings, class lectures, and group learning

90-100 A
80-89 B
70-79 C
60-69 D
Below 60 F

Since a portion of the grade is based on team work and performances, absences will affect a
student’s grade.

V. Reading Assignments

Texts: Lester, Paul Martin. Visual Communication: Images with Messages. Belmont, CA:
Wadsworth Publishing, 1995.

Click, J. William and Russell N. Baird. Magazine Editing and Production. 6th ed.
Madison, WI: Brown and Benchmark, 1994.

VI. Special Resource Requirements

This course will require certain software applications. The journalism department has
current versions of these applications.



IR 5 s

e. Marketing and Research Departments
f. The Business Department

F. The Future of the Industry -- 2 weeks

L. Surviving the on-line era

a. Death of some publicationc

b. Growth of others

c. Success of on-line publications?
2. Prescriptions for survival

a. Interactive publications

b. Merger with cable television

c. View on-line; print at home

IV. Evaluation Methods

1. Each student will research the circulation (demographic and geographic) ofa =~~~
selected publication. Students will interview the advertising/marketing director on the promotional
techniques used to maintain/increase circulation. Students will chart the circulation over a
minimum five-year period and obtain information on the reasons for the increase/decrease. In :
addition to a written report, each student will prepare a classroom presentation on this information -
as if the class were the senior management of the publication. 5 ¥

2. Each student will write a story for the class publication. The story idea must go
through the publication’s editorial staff and conform to the length prescribed by that staff. Each
student will work with an assigned graphic journalist/photojournalist to produce an entire story
package.

3. Each student will work in a variety of roles such as writer, designer, art director,
editor, photographer, compositor, etc., as the needs of the publication demand. Students will be
judged in each selected role both on individual performance and team work.

4. Each student will work on the marketing of the publication and/or the sale of
advertisements with the goal of making the publication self-sufficient. The class will decide ad
rates and/or subscription costs. Each student will contribute to and vote on the final marketing plan
for the publication.

5. Each student will be part of the final production of the publication, including the
technical aspects of preparing the publication for the printer/on-line version. Again, students will

be judged on their individual performance on the assigned task and their ability to work with other
members of the team.

GRADING
40% Individual writing, design, editing, research and presentation assignments.
40% Performance as part of the team in selected and assigned roles.

20% Quizzes, tests, final on assigned readings, class lectures, and group learning

soRa



e e i
DT R SRR LR
R b G sy 2 _s‘é?,':" B

90-100 A
80-89 B
70-79 C
60-69 D
Below 60 F

V. Reading Assignments

Texts: Lester, Paul Martin. Visual Communication: Images with Messages. Belmont, CA:
Wadsworth Publishing, 1995.
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Vi. Special Resource Requiremenis

This course will require certain software applications. The journalism department has
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