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Fart II. DESCRIFTION OF CURRICULAR CHANGE

I.

Catalog Description

FCZ/CM 375 Mass Media and EBehaviaor credits

lecture hours
lab hours
C3z—01-3sh)

Lol Dy O

Frerequisite: P2 101 and Junior or Senior status

Theory and research on the influence of the mass media on
human behavier and attitudes. Topice include: the effects
of news and political advertising on public apiniaon; the
effects of racist and sexist partravals; the effects of
viclence and pornography on aggressive behavior.



II.

III.

COURSE SYLLARUS

CATALO:Z DESCRIPTION

FPC/CM 375 Mass Media and Behawvior 3 credits
2 lecture hours
O lab hours
(3z—-01-3sh)

Prerequisite: PC 101 and Junicr or Senior status

Theory and research on the influence of the mass media on
human behavior and attitudes. Topics include: the effects
of news and political advertising on public opinion; the
effects of racist and sexist portrayals; the effects of
violence and pornography on aggressive behavior.

COURSE ORJECTIVES

i. To arrive at a balanced assessment of the effects of
the mass media on individual attitudes and social
behavior: a balanced view is one which does not
coverestimate media effects, but which also does not
passively accept the assurances of media producers that
their programs have no effect on human behavior.,

2. To develop an understanding of the social, economic and
pzxlitical forces——including, but not limited to
audience preferences——which determine the content of
the mass media. That is, to learn what gets produced
and distributed, what doesn’t, and why.

3. To learn to think critically about the media; that is,
to develop an appreciation of what the communicator is
trying to accomplish and how.

COURSE OUTLINE
A. Introduction (S 90-minute class periods)

1. Critical Thinking About the Media

g Technoloqy
e Economic and Folitical Constraints on Content

4, Critical Theories of Mass Media Content



Fesearch and Theory of Mass Media Effects (5 class
periaods)

1. Sozial Scientific Content Analysis
2. Audiences and Their Measurement
3. Theories of Mass Media Effects
4, Fesearch on Mass Media Effects

News, Folitics and Fublic Opinion (& class periods)

1. Attitude Formation and Change

2 News

3. Folitical Influence

4. Froduct Advertising and Commercialism

Facism and Sexism in the Media (4 czlass pericds)

1. Sterectypes, Frejudice and Discrimination
2. Sexism
3. Facism

4. Sterectyping of Other Groups
Effects of Viclence and Pornography (7 class periods)

i. What D= Feople Find Entertaining?

2. Theories of Aggression

3. Media Viclence and Aggressive Behavior
4. Fornography and Behavior

S. The Meese Commission Report

&. Legal Issues and the First Amendment

The Future of the Mass Media (1 class period)

w



Iv.

VI.

EVALUATION METHGLZS

The final grade for the course will be determined as
follows:

&0Q% Critical Essays. Three critical essays will be
assigned. Students will receive their essay
assignments at least two weeks before the three
scheduisd test dates. They will be expected to
prepare their essays in advanc2 and write them in
zlass without notes. Each essay will be graded on
a 100-point basis.

30% Weekly papers. Btudents will write a short
(230-500 word) paper every week that the class
meets. Unless otherwise specified, papers may
deal with any mass media topic. Students should
relate their own media experiences to concepts
that ars discussed in class. On certain weeks
Cabout 4 or S5, the instructor will gpecify a
particular topic on which everyone is to write, or
will assign a brief project invaolving data
collection. Weekly papers are usually graded on a
10—-point basis. Data colizction projectes are
weightsd more heavily.

10% Class participation. Students are expected to
come to class prepared to participate in
discussions. This includes completing assigned
readings and being able to ask and answer
questions appropriate to the material.
Farticipation will be assessed by evaluating
contributions.

REQUIRED TEXTEBOOKS, SUFFLEMENTAL BROOKS, AND READINGS

Comstock, G. (1383). The evolution of American television.
Newbury Fark, CA: Sage.

Downing, J., Mochammadi, A., % Sreberny-Mcohammadi, A.
(19390). Ouestioning the media: A critical
introeduction. Newbury Fark, CA: Sage.

Plus selected readings.

SPECIAL RESOURCE REQUIREMENTS

None.



VII.

SELECTED BIRLIOGRAFHY

Anderson, J. A., % Meyer, T. F. £1388). Mediated
communicaticn. Beverly Hills, CA: Sage.

Attorney General'’s Commisssicn on Fornography: Final report
€2 vals.)., (1386>. Washington, D.Z.: U. S. Department
of Justice.

Ragdikian, B. H. (1990). The media monopoly (3rd ed.).
Boston: Beacon Press.

Cantor, M. G, {198B0). FPrime—-time television: Contznt and
control. Beverly Hills, CA: Sage.

Comstock, G, (1386,1989). Fublic communication and
behavicor (Vols. 1| ans Z). Orlando, FL: Academic Fress.

Condry, J. L. €1382). The psvchology of television. New
York: Evlbaum.

De Fleur, M. L., % Ball-Raokeach, S. €138%2). Theories of
mass_communication (Sth ed.». New York: Laongman.

Donnerst=zin, E., Ltinz, D., % Fsnrcod, S. £1987). The
guesticn of pornograpby. New York: Free Fress.

Graber, D. A. €1988). Procecssing the news (2nd ed.). New
York: Longman.

Herman, E. S., % Chomsky, N. (1388). Manufacturing
consents The political economy of the mass media. New
York: Fantheon.

Jamieson, K. H. €1984). Packaging the presidency. New
Yorks Oxford University Fress.

Krippendor ff, E. £1980). Content analysis. Beverly Hills,
CA: Sage.

Kubey, E., % Csikszentmihalyi, M. (1330)., Television_and
Ehe guality of 1life. Hillsdale, NJ: Erlbaum.

Lee, M. A., & Solomon, N. (13303, Unreliable scurces: A
quide to detecting bias in news media. New York: Lyle
Stuart.

Liebert, R. M., % Sprafkin, J. (13988). The early window:
The effects of television on children and vyouth., New
York: Pergamon Fress.




Monaco, J. (1381). How to read a film <Rev. ed.). New
York: Oxford University Fress.

Oskamp, S. (Ed.)>» (13988). Television as a social issue.
Beverly Hills, CA: Sage.

Salomon, 5. 1373, Interaction of media, cognition, and
learning. San Francisco: Jossey—Rass.

Sayles, J. (1987). Thinking in pictures: The making of the
movie "Matewan." Boston: Houghton-Mifflin.

Schudsaon, M. (1384). Advertising: The uneasy persuasion.
New York: Basic Books.

Williams, T. M. (Ed.). 13883, The impact of telsvision.
Orlandc, FL: Academic Press.

Zillman, D., & Bryant, J. (Eds.). (1383). Fornography:
Eesearch advances and policy considerations.
Hillesdale, NJ: Erlbaum.
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AB.

ZOURZE ANALYSIS QUESTIOMNAIRE

DETAILS OF THE CZCURSE

This course will be an elective for students majoring or
mincoring in Psychology or Communications Media. Students
with other majors such as Journalism, FPolitical Science and
Sociclogy, may find the course useful. It is not intended
for inclusion in the Liberal Studies Frogr am.,

This course does not require changes in any other courses or
pragrams in the Psychology or the Communications Media
Department.

This course will be aoffered as a mixture of lecture,
videatape demonstration, and discussion as is typical of
many of the courses in both departments.

This course has been offered three times as a FC 481:
Special Topics in Fsychology. Approximately 15 students
enrclled each time. Student evaluations and one peer

observation indicate that the course was satisfactory.
This course is nos intended to b= dual level.
This course is not to be taken for variable credit.

To the best of our knowledge, this course is relatively
unique within psychology and communications media
departments.

The content of this course is not recommended or required by
any professional society, accrediting authority, law, or
other external agency.

INTERDISCIPLINARY IMFLICATIONS

This course will be taught by one instructor.
N2 additional or corcllary courses are needed, now or later.

The Communications Media offers a basic introduction to some
of these concepts in CM 101, Survey of Communications Mediaj;
and CM 200, Images; and the Psychology Department offers a
basic introduction to some of these concepts in FiZ 330,
Social Psychology. Since the proposed course will cover
these topics in greater depth, it does not duplicate any
other courses offered by either department.
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It is not presently anticipated that students in the School
of Continuing Education will be taking this course.

IMPLEMENTATION

Fesources

a. No new faculty are needed to teach this course.

b. Curvrent gpace allocations are adequate tao aoffer this
Couy Se.

c. The departments already have the audicovisual equipment

needed to teach this course.

d. The departmental budgets are suificient to purchase
supplies for this course.

e. Library holdings are adequate.

f. N travel funds are needed to tzach this course.

Nz grant funds are associated with this course.

At the outset, this course will be oifered once eacn year,

usually in the Fall semester.

One section of the course will be offered at a time.
Thirty students will be accomodated in this course.
Enrollment is restricted to this number because some
assignments involve watching videotapes and due to the
written assignments to be evaluated.

No professional society recommends enrcllment limits or
paramaters for this course.

This course will not be a curriculum requirement.

MISCELLANEOUS

No additional information is necessary.
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NEWMAIL

From: GROVE::RICHARDS "HILDA RICHARDS"
To: FRED_MORGAN

cc: RICHARDS

Subj: Psychology/Communications course

For your information - more to come from John Butzow.

From: GROVE: :WGCALE "WILLIAM CALE" 30-SEP-1992 16:05:46.53
To: HILDA RICHARDS
CC:

Subj: Psychology/Communications course

This course has previously been taught as a special topics course and is
being added to the course inventory as an elective. It will most likely
be tuaght once per year and will require no new resources. In other
words, when this course is offered, some other elective course will not
be taught. Since the course is elective, and we are in a position to
control the offering or not of electives, I think there is no harm in
adding a viable class to the inventory.

Bill Cale



#1 30-SEP-1992 16:05:46.53

From: GROVE::WGCALE "WILLIAM CALE"
To: HILDA RICHARDS

CC:

Subj: Psychology/Communications course

This course has previously been taught as a special topics course and is being
added to the course inventory as an elective. It will most likely be tuaght
once per year and will require no new resources. In other words, when this
course is offered, some other elective course will not be taught. Since the
course is elective, and we are in a position to control the offering or not of
electives, | think there is no harm in adding a viable class to the inventory.

Bill Cale

7
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Fred Morgan 10/5/92

October 1, 1992

SUBJECT: CM 375 Mass Media & Behavior

TO: Dr. John Butzow, Dean
College of Education

FROM: Kurt P. Dudt, Chairperson /K/Q‘;5
Communications Media Department

This memo is in response to your inquiry on how CM 375 Mass Media
and Behavior will affect CM departmental resources.

This course will not require CM resources. Dr. Lloyd Stires
(Psychology Department) will be the faculty member teaching the course
as it will be dual listed. The Communications Media Department does not
have plans to use its faculty in the offering of this course.

However, if the department should offer the course with its own
faculty, I would increase other class sizes so not to negatively affect
our existing program in any manner.

The approval of this course will enable the department to provide
more classes for Communications Media majors and minors without any
effect on the rest of our curriculum.

KPD:mar
cc: Br. Hilda Richards, Provost

0CT 02 1992



