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Part IV. COURSE PROPOSALS

C. Deleted courses
3. CS354 Independent Study
b. Description of Curriculum Change

1) The number CS354 Independent Study is being
changed to FM482 Independent Study. It will be
retained in the major controlled elective (courses
from) category in the Fashion Merchandising
program.

2) The change from the CS354 to the FM482 number is
needed in order to comply with the University
designated number for an independent study course.

3) There is no anticipated effect on existing courses
or programs.

4) After the Fashion Merchandising Program Revision
has be approved by Senate students will be given
the option of following those requirements that

| are in effect when the student first enrolled in
' the program or those in effect at the time of
| expected graduation.

@Wh‘ Part V. Letters of Support

No letter is attached.
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@W Indiana, Pennsylvania 15705

Date:  March 21, 1995

Subject: Proposed Revisions in Fashion Merchandising Program

Dr. Mary Swinker
To:  Human Development & Environmental Studies Department

. Robert C. Camp, Dean C
F B ’
o The Eberly College of Business Q’C/

Thank you for the opportunity to comment on proposed revisions in the fashion
merchandising program. I shared the material regarding current and proposed coursework

. with chairpersons in the Eberly College of Business. There was a consensus that the

1 proposed revision would strengthen the program. You have done an excellent job of
structuring various options for consideration of future students. We appreciate the fact that
you paid close attention to the prerequisites required for the various coursework which your

| students will take in the Eberly College of Business. If I can provide further input, please let

| me know.

i\jam
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7 me GROVE: : BOBCAMP "ROBERT C. CAMP" 22-FEB-1996 08:23:49.90
S JODY_ KUZNESKI

CC: SWINKER, ALWHEAT, BOBCAMP

Subj: CHANGE IN NO. 1 BELOW

PLEASE ACCEPT THE FOLLOWING CHANGE IN NO. 1 BELOW NOTED IN CAPITAL LETTERS:

l. Accept MA 214, probabiliTY and statistics FOR BUSINESS MAJORS, AND MA 217,
PROBABILITY AND STATISTICS, in lieu of OB 215 ...

_—m“—_:____—--____.==—_===__=__=__==

From:  GROVE: : BOBCAMP "ROBERT C. CAMP" 26-JAN-1996 11:15:20.70
To: JODY_KUZNESKI

cc: SWINKER, ALWHEAT, BOBCAMP

Subj: Support for Proposed Revision in the Busines Option of the Fashion Merch
andising Major ’

Please accept this e-mail as a statement- of support for the proposed revision
of the business option of the fashion merchandising major currently being
reviewed by the UWCC. The chairpersons in the Eberly College have reviewed the
proéosal thoroughly and support its approval and implementation. 1In
con{unction with its implementation, the Eberly College will:

IN THE MARKETING OPTION

Accept MA 214, probabilities and statistics, in lieu of QB 215 as a
prerequisite for marketing research.

2. Waive DE 331, modern merchandising, as a prerequisite to DE 332, retail
management. (The Marketing Department is going to change the prerequisite to
MK 3?0, principles of marketing, anyway.)

IN THE SMALL BUSINESS MANAGEMENT OPTION

3. Waive MG 310, principles of management, as a prerequisite to MG 325, small
business management.

4. Furthermore, it is our understanding that the prerequisite to MG 403 will
be listed in the catalog.

If I can provide additional input, please do not hesitate to contact me.

MATL>

@W“
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Date:

Subject:
1

To:

From:

Indiana, Pennsylvania 15705

March 22, 1995

Removal of AR 120: Principles of Design
Removal of AR 113: Three-Dimensional Design

Dr. Mary E. Swinker
Fashion Merchandising

Dr. Anthony DeFurio, Chaiz;kuwjéé’tl}/:-~,

Department of Art

This is to acknowledge that we have discussed your
Department’s decision to remove AR 120: Principles of Design
(and AR 113: Three-Dimensional Design) as curriculum
requirements within your Department. Overall, I do not see a

significant negatlve impact to our programs or offerings in
the Department of Art.

Please accept my appreciation for informing me of the
curricular revisions within your Department.

bg
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ENGLISH DEPARTMENT
INDIANA UNIVERSITY OF PENNSYLVANIA
110 LEONARD HALL
INDIANA, PA 15705
PH. 412-357-2261 FAX 412-357-3056

March 20, 1995

Mary Swinker
207 Ackerman

Dear Dr. Swinker:

The English Department thinks it appropriaate that Fashion
Merchandising majors have the opition of taking EN 310 Public
Speaking as as part of their major program.

Sincerely,

Jim Gray, Chair
English Department
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Liberal Studies Office

352 Sutton Hall e mail DRCHRDSN

phone x5715

March 28, 1995

To: Mary Swinker, Fashion Merchandising

From: Darlene Richardson, Director /%M

Subject: Program Revision in Fashion Merchandising

Thank you for the opportunity to review with you your changes in the
Liberal Studies compcnent of the proposed revisions to the BS in
Fashion Merchandising. You explained well why your department is
making the changes, particularly as more of your students are taking
increasing numbers of courses in the College of Business. Also, as we
discussed, it is unfortunate that students have such restricted
choices in your proposed Liberal Studies Elective category.
Nevertheless, I understand your department's wishes to best serve your
students. T did not see the rest of the program revision; I am
assuming that your students will still have 9-11 free electives.

The changes you propose are acceptable and fall within the range of
options for LS in other BS programs.

I wish you well on the rest of the approval process and good luck on
the implementation of the new program.

copy': Hal Wingard, Dean, College of Health and Human Services
Donna Streifthau, Chair, Consumer Services Department
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Appendices

InFerngtional Textile and Apparel Association (ITAA)
Guidelines for Core Competencies for Four-Year
Institutions

Aesthetics

1.1 Apply the elements and principles of design to the
development, selection, and evaluation of apparel
and other textile products.

Global Diversity

2.1 Develop a global awareness of social, economic,
technological, cultural, and aesthetic factors
influencing trends in design, merchandising,
production, distribution, and consumption of
textiles and apparel.

2.2 Recognize the interrelationships of off-shore and
domestic sources of textiles and apparel in
meeting world consumer demand.

Policy and Ethical Issues

3.1 Understand the impact of requlations, laws, and
trade agreements on manufacturers, retailers, and
consumers.

3.2 Evaluate environmental impacts resulting from
choices in products, packaging, manufacturing
techniques, and distribution in the soft goods
chain.

3.3 Professional ethics
Human Behavior

4.1 Analyze the effect of clothing on human behavior
from the cultural, economic, historical,
psychological, and social perspective.

4.2 Recognize relationships among aesthetic, cultural,
economic, historic, psychological, sociological,
and technological factors as a basis for
understanding trends in fashion.
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. Analytical Thinking/Problem Solving

Demonstrate logic in solving analytical problems
through location of appropriate supporting
information and materials, evaluation of the
information, and critical interpretation of
results.

Design/Merchandising/Production

6.1

6.5

Apply knowledge of interrelationships among
factors (materials, design, quality standards,
production methods, profitability, end use, and
consumer expectations) related to product
development for specific target markets.

Evaluate the serviceability factors of durability,
comfort, cost, aesthetics, and care of textile
products in relation to their proposed end use.

Recognize fundamental factors necessary for
profitable operation of a firm.

Apply the factors involved in good customer
relations

Understand the fundamental terminology, function,
and operation of the technology used in the field.

Professional Development

7.1

Recognize the role of the clothing and textile
professional in influencing the degree of match
between consumer needs, desires, and expectations,
and product availability, cost, and quality.

Understand the activities and technical and
analytical skills involved in careers in the
textile and apparel industry.

Be literate in the use of textile and apparel
terminology as used in the scientific and business
communities.

Be able to communicate effectively about textiles
and apparel to the business community and to
consumers.
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Appendices

B. International Textile and Apparel Association (ITAA)

The International Textile and Apparel Association, Inc.
(ITAA) is a non-profit educational and scientific
corporation dedicated to providing opportunities for
interaction among textile, apparel, and merchandising
scholars in education, business, government, and
industry.

The purpose of ITAA is to advance excellence in
scholarship and education in the textiles and apparel,
and merchandising field by:

defining its intellectual and philosophical
mission(s) and proposing plans for future
development;

advocating research, curricular, and theory
! development;

facilitating the interchange of ideas, knowledge,
@ws teaching innovations, and other creative
\ activities;

and disseminating scholarship through meetings,
workshops, and publications.



