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Undergraduate Distance Education Review Fo!'m
(Required for all courses taught by distance education for more than one-third of teaching contact hours.)

Existing and Special Topics Course

Course: MKTG 433 Advertising

Instructor(s) of Record: Rajendar Garg and Parimal Bhagat
Phone: 724-357-4547 Email: garg@jiup.edu

Step One: Proposer

A. Provide a brief narrative rationale for each of the items, Al- AS.
[See Attached Sheet For Responses]
1. How is/are the instructor(s) qualified in the distance education delivery method as well as the discipline?
2. How will each objective in the course be met using distance education technologies?
3. How will instructor-student and student-student, if applicable, interaction take place?
4. How will student achievement be evaluated?

5. How will academic honesty for tests and assignments be addressed?

B. Submit to the department or its curriculum committee the responses to items Al-AS, the current official
syllabus of record, along with the instructor developed online version of the syllabus, and the sample lesson.

Step Two: Departmental/Dean Approval

Recommendation: E/Positive (The objectives of this course can be met via distance education)
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Forward form and supporting materials to Liberal Studies Office for consideration by the University-wide

Undergraduate Curriculum Committee, Dual-level courses also require review by the University-wide Graduate
Committee for graduate-level section.
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Step Three: University-wide Undergraduate Curriculum Committee Approval

Recommendation: [%;itive (The objectives of this course can be met via distance education)
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Signature df Committee Co-Chair Date

Forward form and supporting materials to the Provost within 30 calendar days after received by committee.

Step Four: Provost Approval

szpproved as distance education course [] Rejected as distance education course
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Signature of Provost Date

Forward form and supporting materials to Associate Provost.



Undergraduate Distance Education Review Form

MKTG 433 Advertisin

1. How is/are the instructor(s) qualified in the distance education delivery method as well as the
discipline?

Rajendar Garg:

» Developed and currently one of the designated instructor of the second edition of online
MKTG320 course. Developed MKTG 430 Internet Marketing Course online.

+ Attended IDC seminars and has expertise in Web Broadcast presentations using Microsoft
Producer for PowerPoint in a WebCT environment.

 Has taught Advertising course and special topics in Promotion

Has authored many articles on Advertising topics

» Has made conference paper presentations in this field in major national and international
conferences.

»  Currently Editor of: Journal of Digital Business

Parimal Bhagat:

Developed and currently one of the designated instructor of two online courses - MKTG 420
Marketing Management and MKTG 442 Social Cause Marketing.

Has experience with several online learning management systems such as Blackboard, Ecollege
and WebCT.

Is the Vice-chair of the American Marketing Association Special Interest Group for
Advertising/Marketing Communication.

How will each objective in the course be met using distance education technologies?

Please refer to the attached syllabus of record for the list of course objectives. The online version of
the syllabus has been modified in the “Evaluation Methods” section specifically to meet the
accomplishment of the course objectives using WebCT online tools. How each of the course
objectives will be achieved through the online course is described below:

(1) Demonstrate an understanding of the Advertising Principles and Practices.

The principles and practices of Advertising are covered in the text book and supplemental
readings of the Thirteen topics of the course. Each of these topics will also be presented in the
form of a multi-media online lecture within WebCT. Student learning of the knowledge and
comprehension of the concepts, terms, models, theories and methodologies in each topic will be
tested with online chapter quizzes consisting of both multiple choice and short answer questions.
Students will demonstrate the accomplishment of this objective by taking Thirteen topic quizzes,
one at the end of each topic.

(2) Show application skills in formulating and implementing the Advertising Plan and tactical
decisions using the Media Plan.

Application skills in this case involve the ability to create an Advertising plan by looking at broad
advertising objectives, establishing specific target objectives for each component of advertising
tools and integrating these components to achieve the overall objectives. The text and online
exercises will expose the students to a number of company examples and scenarios showing how
these advertising plans and tactical decisions are applied by different businesses. Outcomes



assessment for this objective will be done by “applications” questions (short answer type question
involving a practical scenario). Each topic of the course also has a corresponding video case and
students will submit three mini case reports to demonstrate their ability to analyze an Internet
marketing case and propose managerial solutions.

(3) Explain the role of Advertising in better serving customer needs and building a competitive

advantage.
This is a synthesis objective which is achieved by the students reading the supplemental reading
materials provided in WebCT content module and viewing the online video cases demonstrating
real world Advertising examples and then analyzing these cases to show how these advertising
objectives were achieved. This course objective will be assessed for its completion through both
the short answer questions in quizzes/tests (superficially designed to probe this) as well as case
analysis reports on how companies develop competitive advantage.

(4) Discuss and debate a wide range of ethical, global and social issues of Advertising..
The concepts and applications involving ethical, global and social issues are discussed in the
chapter text, readings and online lectures in each topic. Accomplishment of this objective is
assessed through student postings on “Discussion Questions” in the ‘discussion tool’ of WebCT.
Discussion questions deal with ethical dilemmas in Advertising, cultural and global controversies
in the implementation of advertising strategies by global companies.

(5) Demonstrate the competence to develop and implement the Advertising Plan for a business or non-
profit organization.
Putting together an advertising plan involves analyzing a marketing scenario and coming up with
effective strategies involving various components/tools of advertising for that scenario. Students
will be exposed in the text and video cases to actual advertising examples and how they have been
successfully implemented. Students will be tested in their ability to put elements of advertising
plan together through the case study submissions.

3. How will instructor-student and student-student, if applicable, interaction take place?
Synchronous Interactions

There will be three designated one hour interactive sessions using “LIVE CLASSROOM”
tool in WebCT using Horizon Wimba. Two of the video cases will be discussed in a “live
format” with the instructor leading the case discussion. Students will participate using
microphones and or typing tools. Participation will be graded. (Instructor-Student-Student
interaction)

»  WebCT Chat tool will be used for office hours at designated times. More than one student can
participate in this specially designated chat room. The objective here is to assist students with
their assignments etc. in a live online discussion format using typing tool. Chat tool will also
be used to “talk” with individual students in a specially designated “individual counseling”
room when requested by the student.

Asynchronous Interactions:

»  Discussion Tool of WebCT to post/debate discussion questions on selected topics. (Student-
Student-Instructor)

*  WebCT email system to communicate with individual students, answer their questions and
encourage participation. (Student-Instructor). All emails will be answered within 48 hours.

» A special discussion topic called “About Course Questions/Comments” will be maintained
for students to raise general questions about the course that both the instructor and other
students can answer. This will sound as a public forum for course related issues and concerns.

4. How will student achievement be evaluated?



o Thirteen WebCT online quizzes; one at the end of each chapter/topic as outlined in the
syllabus; quizzes will contain multiple choice questions and short answer questions.

»  Five Discussion Postings on discussion topics dealing with global issues, ethical issues and
cultural issues involved in advertising.

» Two mini case report submissions to demonstrate application skills in advertising.

*  One short research paper summarizing current trends in any one area of advertising.

How will academic honesty for tests and assignments be addressed?

Each student will be administered a different randomly selected set of questions for each quiz from a
large test bank of questions for each chapter.

Fixed date and time for each quiz and a fixed allotted time for completion for each quiz.

One questions at a time administration and Java script to prevent copying and transmission of quiz
questions while the test is being taken. Results and correct answers will be released only after the quiz
deadline is over.

Quiz contains short answer questions which allow evaluation of depth and sophistication of student
understanding of the concept/topic.

Research paper will be subject to ‘plagiarism check’ using “Turnitin.Com”.

Use of discussion postings and mini case reports in student assessment enhances academic integrity
and validity of overall assessment of student accomplishment.



Syllabus

MKTG 433 Advertising (online Course)

Instructor Information

Names:
Email:

Office location:
Office hours:

Phone:
Biography:

Course Information

Course title:

Course number:

Majors)

Course discipline:

Dr. Rajendar Garg and Dr. Parimal Bhagat
garg@iup.edu and Bhagat@iup.edu

Dept. of Marketing, Eberly College of Business

See Course Calendar on WebCT for Online Office Hours using Chat
Room

724-357-4547; 724-357-3315

Dr. Garg is a Professor of Marketing in the Eberly College of Business
and Information Technology. His academic background includes a
Bachelor's degree in Commerce, a Master’s Degree in Commerce, another
Master’s Degree in Personnel Management and a third Master’s degree -
MBA -(Marketing) and a doctorate in Marketing from University of
Massachusetts. His doctoral dissertation and research is in the area of
Advertising and he has published several research articles in the area of
Advertising. In addition, he has taught advertising and advance topics in
Promotion.

Dr. Bhagat is an Associate Professor of Marketing in the Eberly College
of Business and Information Technology. His academic background
includes a Bachelor’s Degree in Electrical Engineering and M.B.A. with a
Marketing Concentration, both from India. His Ph.D. in Business
Administration with Marketing concentration is from The Pennsylvania
State University.

MKTG 433 Advertising
MKTG 433 Section 8B1 (For Business Majors) 8NB (For Non-Business

Marketing

Course Catalog description:

Course date:
Location:
Prerequisite(s):

An introduction to the principles, practices, and creations of advertising.
Use of various media and legal, economic, social, and ethical aspects of
advertising are also considered.

Spring and/or Summer 2008
Online using WebCT
MKTG 320 Principles of Marketing or equivalent



Textbook
Required: Advertising, 7th Edition, by Wells, Burnett and Moriarty, Prentice-Hall, 2006
Course Method

The course will cover 15 chapters from the text with the following tasks and time requirements
for each chapter

1. Read Chapter Text (60 minutes/Chapter or Topic).

2. Go through the "Chapter Lecture Notes" material to review the concepts presented
in the lecture. (45 minutes)

3. Do the Chapter Practice Quiz; "Concept Check" first and then "Concept
Challenge"; these are not graded (25 minutes).

4, Read the "Additional Article" for the Chapter and take notes on important points.
(25 minutes)

5. View the video case for the chapter and accompanying video case notes and
questions. (20 minutes)

6. Take the Chapter Test at designated time (30 minutes)

7 Post your comments on the discussion question or read postings by others and
comment on these (10 minutes)

8. Complete any assignments/case study reports as designated in course calendar.

9. See WebCT Calendar & WebCT Content Module For course topic details.

Course Outcomes:

Students will be able to:

1. Demonstrate an understanding of the Advertising Principles and Practices.

2. Show application skills in formulating and implementing the Advertising Plan and
tactical decisions using the Media Plan.

3. Explain the role of Advertising in better serving customer needs and building a
competitive advantage.

4. Discuss and debate a wide range of ethical, global and social issues of Advertising.

5. Demonstrate the competence to develop and implement the Advertising Plan for a
business or non-profit organization.

Grading Policy
Grading System:
1 Online Chapter Tests 12 out of 13 50%
2 Mini Case Reports (2) 20%
4 Discussion Posts (5) 15%
5 Research Paper/Advertising Plan 15%

Additional information:



A "high speed" internet connection with a PC with sound capabilities is
recommended. To view video case studies and power point presentations
Quicktime or RealAudio or Windows Media Player software is required on the
system. It is preferable that you have Microsoft Word and PowerPoint on your
system.

2. No extensions of deadline for "Practice Quiz" and "Chapter Test" is possible. One
"missed quiz/test" (or lowest score among the 13) will be 'dropped' in computing
the quiz and test averages for the course; additional missing quizzes/tests will be
scored zero.

3. Late submission of assignments will be subject to a "10 point" penalty;
assignments not submitted within 7 days of the deadline will be graded zero.

4, Check the course homepage and course regularly for course announcements and
submission deadlines.

5. Discussion postings must be completed within the chapter deadline after which
discussion sections will be closed. Missing discussion postings will be scored
Zero.

6. Practice Quizzes can be attempted twice and results including correct answers are
available for review immediately.

7. Final grade will be decided on a curve with grade cut off points determined by
overall class average.

Course Topics/Outline
A. Introduction to Advertising

1. The Roles and Functions of Advertising

2. The Key Players in the Industry

3. Types of Advertising

4. What makes an AD effective?

B. Advertising’s Role in Marketing

1. The Marketing Process

2. How Agencies Work

3. International Marketing

4. The Dynamics of Modern Marketing

5. Global trends in Advertising

C. Advertising and Society

1. Review and Regulation of Advertising

2. Advertising’s Regulatory Environment

3. Media Review of Advertising

4, Advertising Ethics

D. How Advertising Works

1. Advertising as Marketing Communication

2. The Effects behind Advertising Effectiveness

3. Perception, Cognition and Affect

4. Association, Persuasion and Behavior

E. The Consumer Audience
1. Cultural and Social Influences on Consumer Decisions



. Psychological Influences that Motivate Consumers
. Behavioral Influences on Consumer Decisions

. Segmentation and Targeting

trategic Research

. Quest for Intelligence and Insight

. The Use of Research

. Research Methods used in Advertising Planning

4. Research Challenges

trategic Planning

. The Strategic Planning Process
. Strategic Planning Decisions
. Account Planning

rint and Out-of-home Media

. Basic Media Concepts

. Print Media

. Newspapers and Magazines
. Packaging

. Out-of-home Advertising
roadcast Media

1. Radio

2. Television

3.

2
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2
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1
2
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P
1
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Film and Video

4 Product Placement
Interactive and Alternative Media
1. Interactive Media
2. Internet Advertising
3. E-mail Advertising
4. Alternative and New Media
Media Planning and Buying
1. The Media Plan
. Media Objectives
. Media Strategies
. Media Buying
The Creative Side: Copywriting, Design, Production
1. Facets of Creative Strategy

. Copywriting for Print, Radio and Television

. Visual Communication

. Print and Television Art Direction

. Effective Web Design
ther Marketing Communications

Direct Response and Database Marketing

2 Sales Promotion and Trade Shows
3. Public Relations
4 Special Advertising Situations

2
3
4
2
3
4
5
0
1



Chapter 1: Introduction to Advertising

Instructions for this chapter

1.

Read Chapter 1 from the course text book.

2. Download and print a "handout" version of the PowerPoint from the content

10.

section.

Download and print lecture notes from the content section. Review the major
points again.

Read the end of chapter mini case: Walmart and review the end of case
questions.

View the video case Walmart by clicking on the Video link in the course
content. This link will take you to the Prentice-Hall website to view the video.
Take the practice and graded Chapter 1 Test (at the time designated in the
WebCT calendar) using the WebCT Quiz Tool from the "Course Menu". Test
will contain both multiple choice questions and short answer questions.

Post your comments on the discussion topic "Welcome to the world of
Advertising" in the Discussions Section of WebCT before the specified
deadline; You should read the original discussion question posted by the
instructor and then either post an original comment or comment on one of the
earlier comments. You should read all comments already posted before posting
your opinions.

Submit a 1 page mini-case report containing your analysis and
recommendations for the Walmart case. Use the end of case questions as a
guideline to prepare your report. Reports must be uploaded in the assignment
section before the specified deadline.

Check WebCT calendar for the date/time for the "LIVE CLASSROOM"
session for this chapter. Your contributions to the discussion at the end of the
Live Classroom session will count for extra points in your grade. Check your
computer with the Live Class room wizard to make sure you have it set right to
function with Live Classroom. Access to microphone is recommended.

If you have any questions about this chapter or have any challenges to official

answers to quiz questions please use the WebCT email to communicate with
me.



11. If you need to discuss the case report or any other aspects of this chapter please
meet me in the WebCT chat room at the time designated in the WebCT
calendar for office hours.

Chapter Content

A. Ch.1 Power Point File For Download

B. Turn your computer sound/audio on and click here to view video case ->
Walmart Video Case

C. Visit the Website www.clickz.com ; go to the "Stats" section of this site and
review the section on Top 100 web advertisers; Comment on the key success
factors for one of the advertisers in the discussion section.




WebCT Tool Navigation Page 1 of 1

myWebCT Resume Course Course Map Check Browser Log Out help

MKTG 433 ADVERTISING

]- View \( Designer Options l

Homepage

http://idcsO400.Iib.iup.edu:8900/web-ct/en/asis/tool_nav.asis 9/20/2007



WebCT Tool Navigation Page 1 of 1
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Homepage

Course Content
Quizzes and Exams
Discussions

Live Chat

Email

Calendar
Assignments

My Grades

hitp://idcs0400.lib.iup.edu:8900/web-ct/en/asis/tool_nav.asis 9/20/2007



Organizer Page

GARG

CATALOG COURSE DESCRIPTION

Page 1 of 1

MKTG 433 ADVERTISING by PARIMAL BHAGAT AND RAJENDAR

An introduction to the principles, practices, and creations of advertising. Use of various
media and legal, economic, social, and ethical aspects of advertising are also considered.

Welcome to the World of Advertising

. Welcome to MKTG 433 ADVERTISING course online.
Dr. Garg and Dr. Bhagat will be the instructors for the this course.

W e

the "Syllabus”. (Print a copy for your records).
4. Pay close attention to the "Course Method" "Grading System" and
"Additional Information" section of the Syllabus.

5. Make sure you log in on a DAILY BASIS to check Course Calendar and

Deadlines for Quiz/Assignments/Discussion Postings.
We will start with covering Chapter 1 this week.
For Today:

Mo

Please start by using the "course menu" (top left corner) and going thru

a. Read Ch.1 ( a copy of the chapter is available in the Content Module)
b. Print a copy of Ch.1 PowerPoint Handout and keep it ready for taking

notes on the lecture.

C. Make sure you read the case on Walmart and watch the video as well.
8. If you have any questions or need any assistance about any part of this
course or using WebCT etc. please post your question in the "Discussion"

topic 'About Course Questions", so that others can benefit from the
answer.
9. If you have a private question, use WebCT course email system.
10. Looking forward to your active participation and a good learning
experience in this course.

http://idcs0400.1ib.iup.edu:8900/SCRIPT/MK TG433 PB/scripts/designer/serve_home? homepage+view

9/20/2007



Content Module Page 1 of 1

MKTG 433: ADVERTISING - COURSE CONTENT

Table of Contents
¥ 1. Chapter 1: Introduction to Advertising
1.1. Chapter 1 Lecture Notes

1.2. Chapter 1 Power Point Presentation
1.3. Video Case Walmart
¥ 2. Chapter 2: The Advertising's Role in Marketing
2.1. Chapter 2 Lecture Notes
2.2. Chapter 2 Power Point Presentation

http://ides0400.1ib.iup.edu:8900/SCRIPT/MK TG43 3PB/scripts/designer/doc_tree.pl?1190210969++STA... 9/20/2007



