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Undergraduate Distance Education Review Form
(Required for all courses taught by distance education for more than one-third of teaching contact hours.)

Existing and Special Topics Course

Course: LBST499 “Consumer Culture”

Instructor(s) of Record:_Lisa M. Sciulli, Varinder Sharma, and Rajendar Garg

Phone:__724-357-5774 Email: _sciulli@iup.edu

Step One: Proposer

A. Provide a brief narrative rationale for each of the items, A1- A5 after the signature pages.

1. How is/are the instructor(s) qualified in the distance education delivery method as well
as the discipline?

The faculty members listed above (Sciulli, Sharma, and Garg) earned Ph.D.s in Marketing.
They are extensively published and current in research in the marketing field. Each has
received extensive training on various aspects of online instruction conducted by the IUP
Instructional Design Center. In addition, each has taught several online courses at IUP for
the past five years and actively include online resource tools for their in class instruction.
These distance education courses include Principles of Marketing and Marketing
Management (Dr. Sciulli), Consumer Behavior, International Marketing, and Retail
Management (Dr. Sharma), and Principles of Marketing and Internet Marketing (Dr. Garg).
Each has received training in Moodle, the new course management system at IlUP.

Dr. Lisa Sciulli has been teaching and conducting research in Marketing, Advertising, and
other related issues for the last 17 years at IUP. Dr. Sharma has been teaching and
conducting research in International Marketing and buyer-seller relations at IUP for the past
13 years. He has been teaching Consumer Behavior for the last 4 years. Dr. Garg has
taught a variety of courses in marketing area including Consumer Behavior, International
Marketing, Seminar, and Marketing Management for the past 18 years at IUP. In addition,
he has been engaging in several research projects relating to consumer cross-cultures and
consumption patterns. ‘

2. How will each objective in the course be met using distance education technologies?

The primary course outcomes will be achieved through assigned readings, investigative
essays, journal entries, article critiques, exams, and active class and group participation.
These outcomes will be integrated throughout the course as described in the course
objectives, course outline, and evaluation methods provided below.

The student is required to read assigned posted materials / articles and review Moodle
content materials including the discussion outlines for each module and any supplemental
materials provided such as Internet links, power point slides, video clips, etc. The primary
disciplines that have contributed toward the emergence of Consumer Culture entail
Anthropology, Psychology, and Sociology and will be included in these materials. Students
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will complete all tasks listed above including reading assigned materials, investigative
essays, journal entries, article critiques, exams, and class and group participation.

Specifically each of the following course objectives / outcomes will be achieved as described
below:

A. Explain what it means to belong to a consumer society. (COMPREHENSION)

Students will use the “Assignments” tool (located under the “Activities” block) in Moodle
to link to specific course assignments and enable them to research and collect
information on specific consumer culture topics. The students can also access this
information via postings on the main page of Moodle course site under “Topics Outline”.
In addition, students will be provided with additional resources such as discipline specific
websites, articles, cases, and videos to be used for analysis. Students will submit
individual investigative essays (all students will be able to view the posts once the
assignment access is closed) providing their own synthetic critique and analysis of the
subject matter. Also, students will submit individual journal entries reflecting on their
purchase behavior as well as future aspired purchases. The journal entries will be
submitted privately to the instructor and not posted for class viewing. Each investigative
essay and journal entry will be graded.

B. Critique the study of Consumer Culture from a comprehensive, integrative, and
synthesized perspective (COMPREHENSION, ANALYSIS, SYNTHESIS)

Groups will be formed under the “Settings” tool. Small groups will be formed by the
instructor (3 to 4 students). Students will discuss their perspectives and opinions of
assigned articles as they pertain to ascribed topics. In addition, students will be
provided with additional resources such as discipline specific websites, articles, cases,
and videos, to be used for analysis as discussed above. Students will use the Group
Discussion “Forum” tool to interact and compose their thoughts and opinions with their
group members. This will engage students in an atmosphere where reflective and
diverse thoughts will stimulate synthesized thinking. Each group will submit a written
group critical analysis of the assigned topic for grading. Students will be able to submit
their assignments under the “Assignments” tool in Moodle. Based upon feedback from
the instructor, groups will be able to revise and resubmit critiques as needed. Each
group critique will be graded.

C. Reflect on personal, family, and cultural meanings of consumption and their influences
on societies. (ANALYSIS, APPLICATION)

Students will submit individual investigative essays (all students will be able to view the
posts once the assignment access is closed) providing their own critique and analysis of
the subject matter. Also, students will submit individual journal entries reflecting on
personal, family, and cultural meanings of their purchase behaviors as well as future



aspired purchases. The journal entries will be submitted privately to the instructor and
not posted for class viewing. Each investigative essay and journal entry will be graded.

. Develop diverse theoretical frameworks for examining past, present, and future
consumer behaviors. (ANALYSIS, SYNTHESIS)

Students will use the Group Discussion “Forum” tool to interact and compose their
thoughts and opinions with their group members. This will engage students in an
atmosphere where reflective and diverse thoughts will stimulate synthesized thinking.
Each group will submit a written group critique of the assigned topic for grading.
Students will be able to submit their assignments under the “Assignments” tool in
Moodle. Based upon feedback from the instructor, groups will be able to revise and
resubmit critiques as needed. Each group critique will be graded.

A midterm and final exam will be completed via the “Quizzes” tool. The exams will be
comprised of short answer questions pertaining to class discussions, assignment
readings, and reflective practices. Questions will encourage introspective and
synthesized thinking of the subject matter and evoke anticipatory reactions toward future
consumer behaviors. This will be an individual activity.

These graded activities will also be used to access their demonstrated ability to
synthesize the topics that are cross cultural and future oriented.

. Discuss the impact of technology and the internet on consumer cultures. (ANALYSIS,
SYNTHESIS, APPLICATION)

Students will use the Group Discussion “Forum” tool to interact and compose their
thoughts and opinions with their group members. This will engage students in an
atmosphere where reflective and diverse thoughts will stimulate synthesized thinking.
Each group will submit a written group critique of the assigned topic for grading.
Students will be able to submit their assignments under the “Assignments” tool in
Moodle. Based upon feedback from the instructor, groups will be able to revise and
resubmit critiques as needed. Each group critique will be graded.

A midterm and final exam will be completed via the “Quizzes” tool. The exams will be
comprised of short answer questions pertaining to class discussions, assignment
readings, and reflective practices. Questions will encourage introspective and
synthesized thinking of the subject matter and evoke anticipatory reactions toward future
consumer behaviors. This will be an individual activity.

These graded activities will also be used to access their demonstrated ability to
synthesize the topics that are cross cultural and future oriented.



3. How will instructor-student and student-student, if applicable, interaction take place?

Course interactions will be actively arranged and encouraged through a variety of Moodle
tools such as investigative essays, journal entries, and article critiques using the
“Assignments” tool, and forum, mail, and message postings. All email communication,
discussion forums, investigative essays, journal entries, article critiques, and exams will be
completed online. Faculty / student correspondence, review, feedback, grading, etc., will be
completed online.

Students will have telephone access to the instructors as needed. Interpersonal
communication such as in-person meeting may be arranged depending on
availability/location of the instructors and students.

Students will be able to contact other students via Moodle tools and assorted email /
electronic venues as they deem appropriate. Student groups will be formed at the start of
the class to enable ease of communication between fellow group members. Students will
be randomly assigned groups. The “Forum” tool will also be incorporated throughout the
course.

The quality of the student’s class and group participation will be assessed using the above
tools and the instructor will determine a grade for this activity.
4. How will student achievement be evaluated?

All submissions, tests, and graded activities will be conducted using Moodle. Student
achievement will be evaluated based on their performance regarding successful completion
of assigned tasks listed below:

Investigative Essays (Four) 20%
Journal Entries (Five) 20%
Critical Analysis Articles (Four) 20%
Class and Group Participation 20%
Mid Term Exam 10%
Final Exam 10%

100%



5.

How will academic honesty for tests and assignments be addressed?

Academic honesty for tests and assignments will be addressed using the following tools:

a.

ao
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Randomized exam questions. (each exam will be unique and individual short answers
composed)

Fixed time allotments for exams.

Use Java script protection which will not allow students to copy or paste the exams.
Exams answers will not be posted until every student has successfully completed the
exam.

Release one question at a time to students.

Use colored background screen for questions, this, in turn, would make printing of
questions very difficult.

Investigative essays, journal entries, and critical analysis of articles will require a student
to submit their own original postings before they respond to the posts of others to ensure
integrity of learning and strongly discourage plagiarism.

In addition, multi-assessment tools have been incorporated into the class to ensure
academic reliability and adequacy of teaching instruction

Submit to the department or its curriculum committee the responses to items A1-A5, the

current official syllabus of record, along with the instructor developed online version of the
syllabus, and the sample lesson. This lesson should clearly demonstrate how the distance
education instructional format adequately assists students to meet a course objective(s)
using online or distance technology. It should relate to one concrete topic area indicated on

the syllabus.

The following attachments are provided:

A
2.

Official syllabus of record.
Instructor developed online version syllabus.

3. Sample lesson including module content, powerpoint slides, article links, and links with

content for investigative essay, journal entry, article critique, and exam question.

Step Two: Departmental/Dean Approval

Recommendation: Positive (The objectives of this course can be met via distance
education) Q/L = .
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Endorsed:

Forward form and supporting materials to Liberal Studies Office for consideration by the
University-wide Undergraduate Curriculum Committee. Dual-level courses also require review
by the University-wide Graduate Committee for graduate-level section.




Step Three: University-wide Undergraduate Curriculum Committee Approval

Recommendation: Positive (The objectives of this course can be met via distance
education)

(] Negative

Signature oé Committee Co-Chair ; Date

Forward form and supporting materials to the Provost within 30 calendar days after received by
committee.

Step Four: Provost Approval

BApproved as distance education course [ Rejected as distance education course

Y \= /V\—_{Q"\\ 3\/5’/(0

Date

Signature of Provost

Forward form and supporting materials to Associate Provost.



SYLLABUS OF RECORD
COURSE: LBST 499
COURSE TITLE: CONSUMER CULTURE
PREREQUISITES: 73 credits
L Course Description:

Consumer Culture will explore what it means to belong to a consumer society. Students will
interpret the act of consumption as it relates to such phenomenon as utilitarian needs, pleasure,
values, and symbolism. We will consider ethnic, political, social class, religious, and gender
identities that may influence consumer decision-making. The readings, assignments, and class
interaction will stimulate students to reflect on personal, familial, reference group, social class,
and cultural meanings of consumption and its future impact on societies. The course will be in
seminar format and offer a synthesized view of theoretical knowledge pertaining to consumption
and marketplace behaviors.

II. Course Objectives:
Upon completion of the course students will be able to:

1. Explain what it means to belong to a consumer society.

2. Critique the study of Consumer Culture from a comprehensive, integrative, and
synthesized perspective.

3. Reflect on personal, family, and cultural meanings of consumption and their influences
on societies.

4. Develop diverse theoretical frameworks for examining past, present, and future consumer
behaviors.

5. Discuss the impact of technology and the internet on consumer cultures.

The primary course outcomes will be achieved through lectures, assigned readings, discussion
questions, journal entries, essay, article critiques, and tests. These outcomes will be integrated
throughout the course as described in the course outline and evaluation methods provided below.



II.

Course Outline:

A. Introduction — Course Goals ( One Week)

Discuss the role and significance of a synthesized course within a liberal studies
curriculum and the purpose and appropriateness for this course offering as a learning
enhancement tool.

What is Consumer Culture?
How to Discover Customer Needs
Creation of Value-Laden Relationships

. Multidisciplinary Theoretical Considerations and Investigative Research Methods

(Five Weeks)

Historical Perspective of Consumer Culture:

Anthropology -- The Meaning and Value of Consumption

Psychology — Satisfaction of Utilitarian and Hedonistic Needs

Sociology — How Consumers Use Purchases to Create Social Bonds and Distinctions

Investigative Research Methods:
Qualitative and Quantitative Research
Ethnographic Studies

Field and Laboratory Settings

. Environmental, Technological, and Ethical Issues (Two Weeks)

Impact of Technology and the Internet

Nature and Significance of Ethics

Social Responsibilities, Green Marketing, and Materialism
Political and Legal Considerations

Government Regulatory Agencies

Public Interest Groups

D. Mid Term Exam



E. Consumer Audiences (Two Weeks)

Consumer Cultures and Behaviors

Sociocultural and Psychological Influences

Holidays, Rituals, and Religious Practices

Pyschographics — Leisure, Pleasure, and Compulsive Consumption
Consumer Decision Process

High and Low Involvement Decisions

Impact of Self Image, Health Consciousness, and Materialism

F. Relationship Development / Consumer Communication and Interaction (Two Weeks)

Bridging Cultural Differences

Etiquette and Cultural Expectations
Building Customer Relationships

Rules of Engagement for Social Interactions
Communication Process

Interpersonal Versus Mass Communication
Cross Cultural Communication Objectives
Standardized Versus Adaptive Message Strategies
Impact of the Media and Creative Appeals
Disneyfication of Consumers

Viral and Guerilla Communications

G. Development of Synthesis Frameworks for Future Analysis (Two Weeks)

Students will read and discuss essays and journal entries and then offer critique and
analysis for future learning.

H. Final Exam (Held during final exam period)

IV. Evaluation Methods:

Your grade will reflect your performance regarding successful completion of the following
assigned tasks described below:

A. Investigative Essay: Students will research an aspect of consumer culture that
specifically interests them. They will offer their critique and analysis of the subject
matter. (Individual Activity)



B. Journal: Students will maintain a weekly journal including reflections on actual
purchases they have made during the class as well as desired/aspirational purchases and
those likely planned for the immediate future. (Individual Activity)

C. Ciritical Articles: As a small group (3 to 4 students), students will discuss their
perspectives and opinions of assigned articles as they pertain to class discussions. This
will engage students in an atmosphere where reflective and diverse thoughts will
stimulate synthetic thinking. Each group will submit a written group critique
(approximately two pages in length) for grading. There will be four written group
critiques required. (Group Activity)

D. Midterm and Final Exams: There will be two exams comprised of short answer questions
pertaining to class discussions, assignments readings, and reflective practices. Questions
will encourage introspective thinking of the subject matter and evoke anticipatory
reactions toward future consumer behaviors. (Individual Activity)

E. Class Attendance and Participation: Class participation will be strongly encouraged.
Ideas, thoughts, and opinions presented by the student during class discussions will be the
primary basis for this grade. Students will reflect on various perspectives and provide
critical thinking regarding relevant issues for class discussions. (Group Activity)

Your final grade will be determined as follows:
Investigative Essay 20%
Journal 20%
Critical Articles

(Four written group critiques / 5% each) 20%

Class Attendance and Participation 20%

Mid Term Exam 10%

Final Exam 10%
100%

Sample grading scale: A = 90%--100%, B = 80%--89%, C = 70%--79%, D = 60%--69%, and

Below 60% =F



